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IN THE UNITED STATES DISTRICT COURT

FOR THE NORTHERN DISTRICT OF CALIFORNIA

SAN JOSE DIVISION
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DECLARATION OF'CADIO ZIRPOLI IN
SUPPORT OF' PLAINTIF'F' PULASKI &
MIDDLEMAN, LLC'S
ADMINISTRATIVE MOTION TO
CONSIDER \ilHETHER CASES SHOULD
BE RELATED

Defendant.

DECLARATION OF CADIO ZIRPOLI IN SUPPORT OF ADMINISTRATIVE MOTION TO RELATE CASES
Case No. 08-03369-JW

HAL K. LEVITTE, individually and on
behalf of all others similarly situated,

Plaintiff,
V.

GOOGLE, INC., a Delaware corporation,
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This Document Relates to:

PULASKI & MIDDLEMAN, LLC,
individually and on behalf of all others
similarlv situated.

Plaintiff

GOOGLE, [NC., a Delaware corporation,

Defendant.

1. I am an attorney duly licensed by the State of California and am admitted to practice

before this Court. I am an associate at Saveri & Saveri, Inc., attorneys of record for ptaintiff

Pulaski & Middleman,LLC. I make this declaration in support of Plaintiff Pulaski &

Middleman, LLC'S Administrative Motion to Consider Whether Cases Should be Related. The

matters set forth herein are of my own personal knowledge, and if called and sworn as a witness I

could competently testiff regarding them.

2. Attached hereto as Exhibit A is a true and correct copy of a complaint captioned

Pulaski & Middleman, LLC v. Google, Inc., ("Pulaski & Middleman") Case No. 08-3888-5I filed

in the Northern District of California, and assigned to the Honorable Susan lllston.

3. The Levitte, RK l[/est, and Pulaski & Middleman actions are proposed class

actions on behalf of Google AdWords customers charged for advertisements appearing on parked

domains. Levitte, RK West, and Pulaski & Middleman all assert claims for violations of the

California Business and Professions Code against the same sole defendant.

4. On September 2,2008, I spoke with counsel for defendant, Leo Norton of Cooley

Godward Kronish LLP. He informed me that defendant would not enter a stipulation pursuant to

Civil Local Rule 7-ll(a) to relate the Levitte, RK ll/est, and Pulaski & Middleman actions before

Judge Vy'are. Mr. Norton further informed me that defendant intends to file a Motion to Relate

Cases before Judge Wh¡e.

DECLARATION OF CADIO ZIRPOLI IN SUPPORT OF ADMINISTRATIVE MOTION TO RELATE CASES
Case No. 08-03369-JV/
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I declare under penalty of perjury under the laws of the United States that the foregoing is

true and correct. Executed this 2nd day of September, 2008 at San Francisco, California.

lsl Cadio Zirpoli
Cadio Zirpoli

DECLARATION OF CADIO ZIRPOLI IN SUPPORT OF ADMINISTRATIVE MOTION TO RELATE CASES
Case No. 08-03369-JW
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GROSS BELSKY ALONSO LLP
180 Montgomery Street, Suite 2200
San Francisco, CA 94104
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Attomeys for Pulaski & Middleman, LLC

I.INITED STATES PIS.I'ruCT COURT

NORTHERN DISTRICT OF CALIFORNIA

SAN FRANCISCO DIVISION

Pulaski & Middleman, LLC., individually and

on behalf of all others similarly situated,

Plaintiff.

v.

GOOGLE INC.; a Delawa¡e corporation,

Defendant

Case No.:

CLASS ACTION

COMPLAINT

JURY TRIAL DEMAIYDED

COMPLAINT
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Case 3:08-cv-03888-Sl Document 1 Filed 08/1412008 Page 2 of 75

Plaintiff, Pulaski & Middleman, LLC, ("Pulaski") alleges, individually and on behalf

the Class described below, and upon information and belief, except as to allegations specifical

pertaining to itself, which are based on personal knowledge, as follows:

SUN4MARY OF CLAIMS

l. This case is about Defendant Google's fraudulent, unfair and deceptive

business practices in connection with its AdWords advertising program ("AdWords'). pulaski

brings this case both individually, and on behalf of a similarly situated Class, against Defendant

Google, Inc. ("Google") for breach of contract, breach of duty of good faith and fair dealing,

violations of Business Professions Code Sections L7200 and 17500 and u4just en¡ichment.

PARTIES

2. Plaintiff, Pulaski & Middleman, LLC, is Texas limited liability company

engaged in the practice of law. Pulaski's offices are located at 6800 West Loop South, Suite

200, Bellaire, Texas 77401. During the relevant time set forth herein, Plaintiff contracted with

Google to place advertisements through AdWords. Pulaski has contracted with Google and

participated in the AdWords program since on or about May 6,2006.

3' Defendant Google Inc. ("Google") is a publicly held corporation that was

incorporated in California in September 1998 and reincorporated in Delaware in August 2003.

Google's headquarters are located at 1600 Amphitheatre Parkway, Mountain View, California

94043. Defendant Google's website is located at www.Google.com. In2007,Google's total

revenue was approximately 16.6 bi[ion" 99Yo of which was derived from Internet based

advertising services offered through AdWords.

JURISDICTION AND VENTIE

4. This Court has subject matter jurisdiction over this action pursuant to 28 U.S.C.

$1332(d) in that this is a civil action filed under Federal Rule of Civil Procedure 23 andplaintiff

and other members of the Class are citizens of a state different from Google, the aggregate

amolutt in controversy exceeds $5,000,000.00, exclusive of interest and costs, and there are

than 100 Class members 28 U.S.C. 91332(dX2), (6).

COMPLAINT
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5. Venue is proper in the Northern District of California Pursuant to 28 U.S.C. g

l39l(a) in that: (1) Google resides in this judicial district; (2) a substantial part of the evenrs or

omissions giving rise to the claims asserted herein occurred in this judicial district; and (3)

Google is subject to jurisdiction in the Northem District of califomia.

6. No other forum would be more convenient for the parties and witnesses to

litigate this action. Defendant Google is a resident of this judicial district and a substantial

amount of the evidence and witnesses are located in this judicial district.

FACTS

A. General Bacþround

7. Google is the world's single largest online marketing/advertising business

in the world. According to Google: "There's no larger network for contextual advertising in the

world." htþs://adwords.google.com/seleclafc.html.

The "AdV/ords Advertising Program" ("AdWords") is Google's primary

advertising program and the source of over 98% of its annual revenue. In 2004, 2005, 2006, and

2007 Defendant Google generated approximately 99% of its annual revenue from its AdWords

advertisers.

9. Google's advertising network ("Google Network") reaches over 867o of

Intemet users worldwide. http://adwords.google.com/supporlbin/answer.py?answer:61 I 9. In
athacting AdWords advertisers to contract for participation in AdWords, Defendant Google

represents its "reach" as follows:

Source : comScore Networks machine-based panel

https://adwords. google. com/selecVafc. html

Germany

Japan

France

United Kingdom

United States

89%

86%

79%

75o/o

76%
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Case 3:08-cv-03888-Sl Document 1 Filed 08/1412008 Page 4 of 75

10. Pulaski and the Class are "Adwords advertisers" that have contracted with

Google to participate in the AdWords advertising program and display their advertisements on

the Google Network.

B. GoogleNetwork

I l. The Google Network, also referred to as the Google Adsense Network, is the

association of individuals/entities that collectively provide the internet locations where AdWords

advertisements are displayed and monetized. The Google Network consists of: (l) Google; (2)

Google Search Network participants (America online, compuserve, Netscape, AT&T w
Eafthl.inh Sympatico, and others); (3) Google Content Network participants (New York post

online Edition, Mac Publishing (inctudes Macworld.com, Javaworld, Linuxworld),

HowStuff\Morks, and others); (4) Google Domain Network participants (Sedo.com, Oversee.net

and others); and (5) Google AdSense Network participants.

12- The Google AdSense program pays participants for AdWords ads monetized

their sites. Google AdSense consists of the following different programs: AdSense for Conten!

AdSense for Search, AdSense for Mobile, AdSense for Video, Adsense for Domains, and

AdSense for Errors.

13. AdSense For Contenf.' Adsense Network partners that contract with Google

allow AdWords Advertisements to be placed/displayed on content based webpages under their

ownership, license, registration, and or other control. As explained by Google on its website:

"The Google content network comprises hund¡eds of thousands of high-quality websites, news

pages, and blogs that parhrer with Google to display targeted AdWords ads. When you choose to

advertise on the content network, you can expand your marketing reach to targeted audiences-

and potential customers--visiting these sites every day. There's no larger network for contextual

advertising in the world." It includes, but is not limited to the following individuals/entities:

Affi, fin**au,,lnu, hnffiftfte*ß,corrr@ 

@
$håût$&,*ßiïtf.F tnfo$paed @

htps ://adwords. goo gle.com/setecuarc. nrmr

COMPLAINT
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Case 3:08-cv-03888-Sl Document 1 Filed 08/1412008 Page 5 of 75

14. AdSensefor Search: AdSense Network partners that conhact with Google to

place a Google search box on their websites to allow a website's users to perform sea¡ch queries

using keywords from a website they have visited. Based on the sea¡ch query typed into the

search box, Google will display Google search results along with related Adwords

advertisements and Google shares the revenue with the site owner.

15. As Google states: "AdSense for search allows website publishers to provide

Google web and site search to their visitors, and to earn money by displaying Google ads on the

search results pages."

ads-r3_b_top&medium=link&gsessionidljj UuHkGH_dk

16' Defendant Google explains on its website, the: "(g)lobal search network which

includes, but is not limited to, Google Product Search and Google Groups and the following

entities:

AoLþ rueuaeËl'|ucenter. 
ffEnrthHnlC

qCsot"$q*! 
ffshoppiug,coû

ffi* M
http ://adwords.google.com/support/bin/answer.py?answer6 I I 9

17. This is how Google defines a..search,,:

The Essentials of Google Search

Doing a search on Google [or a site in the search Network] is easy. simply

type one or more search terms (the words or phrase that best describe the

COMPLAINT
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Case 3:08-cv-03888-Sl Document 1 Filed 08/1412008 Page 6 of 75

information you want to find) into the search box and hit the'Enter' key or cli

on the Google Sea¡ch button.

l. 
ttaw.aii

In response, Google produces a results page: alist of web þages related to your

sea¡ch terms, with the most relevant page appearing first, then the next, and so

on' htþ://www.google.com/supporilbin/static.py?pagæsearchguides.hunl&co<=basis

18. AdSensefor Mobíle: AdSense Network parhrers that contract with Google to

allow AdWords Advertisements to be placed/displayed on mobile webpages under their

ownership, license, registration, and or other control.

19. AdSensefor Video: AdSense Network partners that contract with Google to

allow AdWords Advertisements to be placed/displayed within video streams under their

ownership, license, registration, and or other control.

20- AdSensefor Domains: Adsense Network partners that contract with Google

allow AdWords Advertisements to be placed/displayed on parked domains enterd into the

address bar under their ownership, license, registration, and or other control, based on the

meaning of the "domain names". Google explains on its website: Adsense for domains allows

domain name registrars and large domain name holders to unlock the value in their parked page

inventory. AdSense for domains delivers targeted, conceptually related advertisements to

domain pages by using Google's semantic technology to analyze and understand the meaning of
the domain names. Our program uses ads from the Google AdWords networþ which is

comprised of thousands of advertisers worldwide and is growing larger everyday. Google

AdSense for domains targets web sites in over 25 languages, and has fully localized

segmentation technology in over l0languages. http://www.google.com/domainpark/index.html

21. Adsensefor Errors: Adsense for Errors program serves Adwords

Advertisements when an internet user enters an unregistered URL or search query in their

browser's address bar.

iffiffi

COMPLAINT
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Case 3:08-cv-03888-Sl Document 1 Filed 08/1412008 PageT of 75

C. Google AdWords Program

22. The Google Adwords program, launched in 2000, is Google,s primary

advertising program. It offers participants an opportunity to place advertisements through

Google's expansive network that reaches up to 86% of worldwide lnternet users.

23. AdWords advertisements appear throughout the Google Network alongside or

above search results, on web pages, in e-mail, blogs, in video, and./or otherwise on Google or the

Google Network (collectively refered to herein as ..Advertising properties,').

24. AdWords advertisements are offered in a variety of formats including, but not

limited to, text ads, image ads (banner ads), flash ads, and video ads.

25. Google states that advertisements are displayed throughout the Google

based on factors such as: how much an advertiser bids, the quality of the advertiser's ad, and

how many other people want to bid on a particular keyword.

26. AdWords ads can be displayed on the: (l) Search Network and/or (2) Content

Network.

27. Search Network Ads are targeted and displayed based on a user's exact search

query terms and keywords. Content Network Ads a¡e targeted and displayed based on content

themes.

28. Google defines its "Content Network', as follows:

The Google content network comprises hundreds of thousands of high-quality
websites, ne\¡/s pages, and blogs that partner with Google to displa| targeteá
Adwords ads. when you choose to advertise on the content network, yoù "*expand your marketing reach to targeted audiences--and potential customers--
visiting these sites every day. There's no larger network for contextual
advertising in the world.

ffim${*gffiffiffiffi$s

As an Adwords advertiser, you can hand-pick sites from the content
or simply let Google's proven ad targeting display your ads on the
pages most relevant to your þroducts and services.

htþs ://adwords. google.com/selecfafc. html

network
website

COMPLAINT
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Case 3:08-cv-03888-Sl Document 1 Filed 08/1412008 Paoe I of 75

29. Google, at

https://adwords.google.com/support/bin/answer.py?answer-61 l9&topic:82, provides the

fotlowing representations about, and example of ad placement on the content network:

Ads on the content network

AdWords ads on content sites are targeted to the content and URL of each page.

In the screenshot below you can see how the ads are displayed on a content page

and that the ads are directly relevant to the content of the page.

30. Google partners participating in the Adsense program are required to adhere to

the following policies. "No Google ad may be placed on any non-content-based pages.,, In

addition, no Google ad is allowed to be placed on web pages generated "specifically for the

purpose of showing ads, whether or not the page content is relevant."

31. Google states the following about the ,,Search NetworK':

The search network

Your ads may appe¿ìr alongside or above search results, as part of a results

page as a user navigates through a site's directory, or on other relevant search

ww-ww-et-asui&medium:link

COMPLAINT
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pages. our global search network includes Google product Search and Google

Groups and the following entities:

åÕL þ" Nescape @ r$etcenter- ffia*r'l***t tr*k.

Ëftmrym$e'*æ

ffi,onu* dffi,
https ://adwords. google. com/support/bin/answer.py?answer:6 I I 9

32. Regarding the Search Network, Google tells advertisers: "Ads are targeted

based on a user's search terms. For example, if you sea¡ch for'Italian coffee' on Google, you'll

see related coffee ads next to the search results."

http://adwords. google.com/support/bin/answer.py?hl=en&answer6 I 04

33. All new keyword campaigns are automatically included into both the Search

and Content networks.

34. An AdWords advertiser can exclude an ad campaign from the Search and/or

Content Networks, however until May 2008, there was no way to categorically exclude "parked

sites" or AdSense for Errors pages from a campaign.

35. In fact, until May 2008, Google actively concealed the identity of parked pages

and error pages that displayed AdWords advertisements.

D. Inclusion of Low -Quality Parked Domains and Error Pages in the Google
Networks

36. Google includes millions of low-quality parked/undeveloped websites ("sham

sites") in the Google Search and Content Networks, despite the fact that said sites do not contain

any content and are not search sites.

37. Until May 2008, Google actively concealed the monetization, with AdWords

advertisements, of low-quality, parked and error pages.

38. Google includes web pages displayed through the AdWords for Errors program

in the "Content Network," despite the fact that the pages contain no content. Google displays

COMPLAINT
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AdrWords ads on its AdSense for Errors web pages when an Internet user enters an unregistered

URL in their browser's address bar.

39. AdWords advertisers in the Google "Content Network" may have their ads

displayed not only on "content sites," but also on parked/non-content sites, Adsense for

Domains, and AdSense for Error pages.

40. AdWords advertisers in the Google "search Network" may have their ads

displayed not only on "search sites," but also on parked/non-content sites and Adsense for

Domains pages, where someone only typed in a domain name into the address bar and/or no

search query from a search box occurred.

4I. Google intentionally includes the low-quality parked/undeveloped sites,

AdSense for domains and error pages in the Google Search and Content Networks in order to

inflate its reported search statistics, as well as to maximize revenue from internet traffic by

providing substantially more advertising venues (lnternet locations) and more billed,.clicks,'or

"impressions" for AdVy'ords advertisements.

42- Google actively misleads AdWords advertisers and otherwise conceals the fact

that many of its AdWords advertisements appear on low-quality parked/non-content sites and

Error pages, by among other things:

a. Repeatedly afflrrmatively representing on its website, and in
communications, that Adwords advertisements appear on..High-quality" sites;

b. Failing to reference the AdSense for Domains and AdSense for Errors pages in

definition of the Google Network or on the main AdSense pages;

c. Until May 2008, failing to provide any specific identification of low-quality

parked/non-content, AdSense for Domains and Errcir pages in its Content Network

reports;

d. Even through

other AdSense for Domains

advertisers' performance reports;

the present, failing to identis the specific parked/undeveloped

sites monetized through its "search Network" on its AdW

COMPLATNT
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|tlrllrt-.1

I 
t After it commenced reporting in May 2008, Google recharacterized manV of th{

Inarked/undeveloped sites and AdSense for Domains pages as "search Network" sites to avoidl
tl
lspecifically reporting monetization of those sites and further conceal their conduct fronrl
ll
lAd'Words 

advertisers; 
I

I e Misrepresenting to AdWords advertisers the real reason that parked/undeveloped 
Ilt

I 
sites and AdSense for Domains have equal or better click through rates than traditional content 

I

I 
and search sites. Google fails to disclose such pages and only shows ads on the IL " Í--e-- ---- 

|

parked/undeveloped sites. In doing this, Google violates its own terms and conditions of how 
I

ads can be displayed on the Search and Content Networks, further misleading advertisers; I

g. Knowingly provided AdWords advertisers false defintions of the AdSense for 
Ir

Domains Network, and mispresented to'advertisers what the Adsense for Domains Nework 
I

consists of and how an intemet user gets to a parked page in the AdSense for Domains Network. 
Ih. Otherwise making affirmative misrepresentations, fraudulent statements, an{

omissions of material fact to AdWords advertisers and the general public regarding the Adword{

and AdSense programs. 
I

43. Google induces advertiser participation in AdWords by emphasizing the "hiCh- 
|

quality" of sites on which AdWords ads will be placed, and intentionally concealed and omitted 
I

Google's practice of placing ads on low-quality parked Adsense for Domains sites or on I

I

AdSense for Errors sites, as well as on sites that it knows violates cybersquatting, trademark, 
I

copyright, and other intellectual property laws. 
I44. Google's AdWords website, which potential customers view before clicking thel

"Start Nouf'button to sign up for the program, includes the following statement, 
I

I
I

Expand your reach through the content network with hundreds of thousands of I

high-quality websites, news pages, and blogs that partner with Google to display I

AdWords ads, the Google content network can reach users all over the web to I

help you drive conversions. Choose from text, image, and video formats to I

communicate your message. 
I

I

I

I

I

I

IcoMPLArNr l0 
I
I
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45. Google intends to and has afTirmatively mislead AdWords advertisers, and

otherwise omitted material facts, regarding the composition of the Content and Search networks.

46. Google makes nurnerous affrrmative representations and promises, to AdWords

advertisers about participation in the AdWords progran¡ including but not limited to the

following:

a. By advertising on sites in the Google "Content Network": "Your ads appear on

sites that are highly relevant to your products and services. As a result, you're already aligned.

with the interests of people visiting those sites."

https ://adwords. goo gle. com/select/afclcycle. html

b' All web sites and products a¡e teviewed and monitored according to Google's

rigorous standards, so as the network grolr/s, your AdWo¡ds ads will continue to appear only on

high quality sites and products.

https://adwords.google.com/support/bin/answer.py?answer:6104&query=Google+Network&top

ic=&type:f&oá20onclick= Similarly, Google states: "To ensure overall quality, all sites are

carefully reviewed before being allowed in the Google Network."

http : //adwords. goo gle. com/support/bin/answer.py?hr:en&answer6 I 04

c. Google represents that a number of "tools" offer automated optimization of
Adwords ad campaign and will save the AdWords advertiser money, including but not limi

to: Adwords Budget optimizer, Site exclusion tool, performance reporting tools

contextual targeting tools, and AdWords Discounter.

47. Google, despite its representations to AdWords advertisers, uses its automated

tools to maximize its own revenue and for its own f,rnancial gain. Google misleads AdWords

advertisers to utilize the tools with false promises that the tools will benefit the Adwords

Advertiser.

48. For example, Google offers the "AdWords Budget Optimizer" tool that

promises to get AdWords advertisers the most clicks for their advertising dollars. In fact,

Google uses that tool to maximize its own revenue by displaying AdWords ads on many low-

quality sites that generate costly low-quality clicks, such as AdSense for Domains pages.

COMPLAINT ll
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E. Monetization of AdWords Advertisements

49. Google generates money when it "monetizes" AdWords advertisements bv

displaying them throughout the Google Network and then charging AdWords advertisers

one of its two primary pricing regimes: Cost per Click ('.CpC,') and Cost per Thousand

Impressions ("CPM").

50. Google generates revenue under the CpC regime when:

a. Google displays the AdWords advertisement on the Google Network;

b. An Internet user',clicks" on the advertisement; and

c. Google charges the corresponding Ad\Mords advertiser a "click fee."

51. Google generates revenue under the CPM regime by charging advertisers a flat

rate based on display of impressions, regardless of whether an Intemet user "clicks" on any

impression.

52. Under the CPC pricing regime, Google places ads through the Google Network

and the AdWords advertiser is charged "per click," each time an ad is clicked.

53' Under the CPM pricing regime, an Advertiser pays Google a set fee per 1000

impressions displayed.

54. CPC or CPM pricing is available on placement targeted ads. Only CpC pricing

is offered for contextually targeted ads.

55. CPC advertisements are displayed when an Internet user enters search terms

intq the Google Search engine. The order in which the AdWords advertisements appear

on the amount of the bid and the "quality score' of all ads shown for a given search.

56' AdWords advertisers can choose to pay a different price when ads appears on

the content network v€rsus when it appears on Google or a Google search network site (,.content

bidding").

57. Google represents to AdWords advertisers that the "AdWords smaf pricing

feature" will optimize their advertising dollars, because it: "(w)ill adjust the cost of your content

network click based on the content network site's relevance to your own site. For example, if
'data shows that a particular click from a content network page is less likely to tum into a sale,
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regishation, or other desired behavior, we'll automatically reduce the price you pay for that

click." htþs ://adwords. google.com/seleclafcþricing.html

58. AdWords advertisers can set a maximum price that they are willing to pay per

clich a maximum daily budget, and/or usethe "AdWords Budget Optimizer" that Google

promises will "(t)ry and find you the most clicks possible within your budget."

59. Google represents that it is always actively working for AdWords advertisers to

get them the lowest advertising rates, with tools such as the "AdWords Discounter" which

Google af,firmatively represents "(a)utomatically reduces the actual cost-per-click (or CpC) you

pay to the lowest cost needed to maintain your ad's position. The AdWords Discounter keeps

working no matter which method of display or bidding you choose."

https://adwords.google.com/supporlbin/answer.py?answer60B4&topic:l l5

60. Aggregate paid clicks on Google Network sites increased,by 65% from year-

end 2005 through year end 2006 (See 2006 Google l0K at43'¡.

F. AdWords Contracts, Guidelines, and policies

6l ' [n order to participate in AdWords, advertisers must electronically accept the

following contracts: https://adwords.google.com/selecVtsandcsfinder. ("Ad'Words Contract ,)

and http://www.google.com/accounts/TOS ("Google Universal Contract"), as well as all

general and Google policies, procedures and regulations such as: Editorial Guidelines

(adwords. google.com/seleclguidelines.html), Google privacy policy

(www. google. com/privacy. html) and Trademark Guidel ines

(www.google.com/permissions/guidelines.html), and Google and Partner ad specification

requirements (collectively, "Policies"). Pulaski and each member of the Class has entered into

said contoacts with Google. See Adllords Contracts, øttached hereto øs Exhibit ,,A.r,

62. Google is contractually obligated to act in good faith and deal fairly with

AdWords advertisers.

63- Google is further obligated to act in good faith and deal fairly with AdWords

advertisers in implementing and enforcing its self proscribed policies and guidelines.
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64. Google is obligated to discharge its contractual obligations without violating

California, United States, and Intemational cybersquatting, typosquatting, cyberpiracy,

trademark, copyright, and other intellectual property laws.

65. Google controls the Intemet advertising market through restrictive agïeements

with many of its Google Network participants that forbid those participants from displaying any

advertisements on their sites other than Google advertisements. Therefore, in order to gain

access to millions of Internet advertising properties, Pulaski and the Class were left with no

choice but to contract with Google for participation in the Google AdV/ords advertising

66' Google requires, as a condition for participation in the AdWords advertising

program, and to gain access to the Google Network properties that purportedly reaches 86vo + of
world-wide internet users, that AdWords advertisers consent to and enter into electronic

contracts with Google that are displayed on Google's website.

67. AdWords advertisers are required to agree to comply with Google's rules,

regulations, guidelines, and other policies. In fact, several of the policies are explicitly

incorporated into the contracts.

68. Pulaski and the Class have all entered into the same standard contracts with

Defendant Google, as a condition of participation in Google's AdWords advertising program.

Pulaski and the Class are subject to the same, standard written policies, procedures, and

guidelines published by Google on its website.

69. Google unilaterally drafts all contracts, policies, procedures, and guidelines

governing the relationship between Google and Ad'Words advertisers, as well as any and all

amendments and modi fications.

70: Google places all Adv/ords advertisements on the Google Network.

71. Pursuant to fl2 of the Google Inc. Advertising program Terms:

"Google customer understands and agrees that ads may be placed on (y)
content or property provided by Google (',Google property"), an{ w
customer opts out of such placement in the manner specified uy Googte, 1z¡
other content or property provided by a third party ("partner") upon'wh,
Google places ads ("Partner Property"). customer authorizes and óonsents

COMPLAINT
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72' Google is obligated pursuant to the terms of tf2, to act in good faith and deal

fairly with Google AdWords advertisers in discharging the placement of AdWords

Advertisements.

73. Specifically, Google has an obligation to display advertisements on legitimate

sites that Google and/or its "pafiners" are legally entitled to utilize and monetize.

74. Google breaches its contractual obligations to Pulaski and the Class when it
displays and/or charges them for their AdWords advertisements displayed on sites that Google is

not legally entitled to use, sites that violate trademark law, sites that violate cybersquatting law,

sites that violate cyberpiracy laws, sites that violate copyright laws, and sites that violate other

California, United States and/or Intemational laws.

75. Google breaches its conftactual obligations to Pulaski and the Class when it
displays and/or charges them for their AdrWords advertisements displayed on sites that violate

Google's own written and published guidelines, policies, and rules.

76. Google breaches its contractual obligations to Pulaski and the Class when it
overcharges them for AdWords advertisements.

77. Google breaches its contractual obligations to Pulaski and the Class when it
includes millions of low-quality sites and Error pages in its "Content" and "Search,, Networks.

78- Google breaches its contractual obligations to Pulaski and the Class when it
utilizes its tools and technologies for their own pecuniary gain and to the detriment of pulaski

and the Class, while inducing Pulaski and the Class to utilize those tools with false

representations that the tools will optimizeimaximize the value of their participation in

AdWords.

79- Google lcrowingly and intentionally displays, and charges Pulaski and the

Class, for AdWords advertisements on:

a. Low-quality parked/non-content sites and Error pages;

b. Sites that it "knows" violates cybersquatting, typosquatting, cyberpiracy

trademark, copyright and other intellectual property laws;
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c. Sites that it knows violates Google's o*n *ritt"n and published policies

guidelines, and rules, such as gambling sites and pornography related sites;

d. Sites that it knows it is not legally entitled to use; and

e. Sites that neither itself nor its partners are legally

monetize, and in fact whose use is in violation of united states

cybersquatting, trademark, copyright and other laws ("illegal sites").

Google Representations, Promises, and Communications

80. Google makes specific affirmative written representations and promises to

Plaintiff, the putative Class, and the general public which are located on its website,

www.google.com, as well as, specifically contained in the following documents:

81' Google knowingly and intentionally uses the written representations to induce

AdWords advertisers to contract with Google for participation in the AdWords advertising

program. Google intends Plaintifl the Class, and the public to rely upon and act in reliance upon

its representations on www.gooqle.com and other publicly available documents and

entitled to

and I

use
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communications. Plaintiffand the Class reasonably expect Google to act in accordance with

these representations.

82. Google knows that its website, and other public communications are false,

misleading, and/or omit material facts and information.

83. Google intentionally and knowingly continuously violates its written policies,

guidelines, policies and rules in operating the AdWords and AdSense programs. It does so for i

own ill-gotten commercial gain, in ways such as but not limited to:

a. Intentionally displays and charges Plaintiff and the Class for "clicks" on

advertisements placed on websites that violate Google's written contracts, guidelines, policies,

and public representations, such as sites generated solely for the purpose of displaying AdWords

Advertisements and sites violating trademark and copyright law.

b. Intentionally displaying and charging plaintiff and the class

advertisements placed on low-quality and undisclosed websites participating in

Domains and Adsense for Errors programs;

c. overcharging Plaintiff and the class for advertising through the Adw
program;

d. Intentionally hijacking and diverting Plaintiff and the class Member's

internet traffic to sham infringement websites, and then requiring Plaintiff and the Class

"click" ransoms to get their own intemet traffic back. For example, a user intending to

retailer Target's legitimate website might mistype it as',www.wwwtarget.com.,' At the

infringing site, the intemet user sees a list of ads provided by Google, including an ad for

legitimate Target site. If the user clicks the legitimate Target ad, the user is taken to the

Target website, but Target has to pay a "ransom" in the form of a "PPC" click fee in order to

their intended intemet traffrc back from Google;

e. Displaying, and charging for, Adwords advertisements in spyware programs;

f. Failing to utilize targeting technology to ensure that AdWords ads are "highl

targeted," but rather placing and displaying Adwords ads in a random fashion.

for "clicks"

the AdSense
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84. without their knowledge or consent, advertisers who joined Google's Ad'w

program have had their ads placed on pages contained in AdSense for Domains, or parked sites,

and AdSense for Errors, or elror pages. The quality of these sites as an advertising medium is

substantially lower than sites on the rest of Google's network, and many of the sites directly

violate United States and Intemational trademark, copyright, and other intellectual property

85' For example, Google routinely and intentionally charges Plaintiff and Class

members for clicks on advertisements improperly displayed on parked domains that infringe

distinctive and valuable marks, for example "üv w t;v" , "htq)" and "com.com" domains, such as:

bedbathandbeyondcom.com; chevycom.com; chryslercom.com; cocacolacom.com;

discovercreditcardcom.com; disneylandcom.com; disneyworldcom.com;

ebaumsworldcom.com; espncom.com; fordmotorscom.com; geicocom.com;

homedepotcom.com; ibmcom.com; ikeacom.com; jetbluecom.com; jcpennycom.com;

kohlscom.com; kmartcom.com; mcdonaldscom.com; musiciansfriendcom.com;

nascarcom.com; oldnavycom.com; pizzahutcom.com; randcom.com; saabcom.com;

scottradecom.com; travelocitycom.com; usairwayscom.com; volkswagencom.com;

xangacom.com. httpaarp.com, httpabc.com; httpabcgames.com; httpabckids.com;

httpabcnews.com; httpamericanexpress.com; httpamsouthbank.com; htþautotrader.com;

httpbankofamerica.com; htþbellsouth.com; htþbestbuy.com; httpblacþlanet.com;

httpbordersbooks.com; httpbratz.com; htpcareerbuilder.com; httpcapitalone.com;

htpcapitolone.com; httpcarmax.com; htþcartonnetwork.com; htpcartoonetwork.com;

httpcartoonnetwork.com; httpchewolet.com; httpchevy.com; httpcircuitcity.com;

htpcisco.com; httpciti.com; httpcitibank.com; hftpciticard.com and htçciticards.com.
, WWWAMERICANAERLINES.COM'' ;

" W^YiV'WAMERICANAIRLINESARENA. COM'' ;

"WWWAMERICANANIAGARA.CoM" ; "WwWAMERICANARLINES.cOM";

WWWAMERICANCRAFTSMANWIN.GOM" ; "WWWAMERICANCURVES.C0M":

"WWWAMEzuCANFUND.COM" ; " V/WWAMERICANFUNDS.COM', ;

"WWWAMERICANGREEETING.COM" ; " WWWAMERICANHEARTASS o
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CIATION.COM"; "WWWAMERICANHOMEPARTNERS.COM" ;

"wwwAMERIcANMEADows.coM" ; " W-WWAMERICANTRANSAIR.C0M";

"WWWAMERICASFIRSTHOME.NET" ; " WWWAMERIJET. COM" ;

'WWWAMIGOSADVENTISTAS.ORG"; "wwwAMIN.oRG"; "wwwAMITI.coM";
'WWWAMORPOSTALES. COM" ;' WWWAMOUR.COM,' :

'WWWAMROKHALED. COM" ; "WWWAMTRACT.COM" ;

"wwwAMwAYINDIA.coMu, "wwwANALoG.coM"; "wwwAND.coM";

" WWWANGELPIN.NET" ; "WWWANGONOTICIAS. COM".

86. Google includes millions of parked domains and error pages that have little to

no content, and that result in practically zero conversions, in both its Content Network and its

Search Network.

87. Given the illegality and/or low quality of these parked domain and error page

sites, Plaintiffand the Class would not agree to spend their advertising budgets on these

distribution networks. However, Google designed its network in such away that it was

impossible to opt out of the AdSense for Domains and/or Adsense for Errors programs.

88. Even after providing limited ability to opt-out of the AdSense for Domains and

AdSense for Errors programs, Google still continues to conceal from the plaintiff and the Class

that those networks contain millions of illegal sites that infringe trademark, copyrights and

intellectual property laws.

89.. Google's practice of including parked domains within the Search Network is

misleading, since no acfual sea¡ches are performed on these pages. Likewise, Google's practice

of including parked domains and error pages within the Content Network is also misleading,

since most of these sites include little or no content.

90. Google violates its promise and duty to not place ads in pernicious spyware

programs. Google has done just that, and has charged Ad'Words advertisers for every click

on spy\4/are pop-up ads.

COMPLAINT l9
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91. Google also represented that íts advertisement would be "highly targeted.,'

When, in fact, Google enters into syndication agreements with companies that show random ads

that are the opposite of "highly targeted."

92. Google has otherwise acted unfairly, in bad faith, and in a manner that is

directly contrary to the interests of AdWords advertisers, and in its own pecuniary interest, in

discharging its duties and obligations to Adwords advertisers.

H. ContextualTargetingTechnology

93. Google promises AdWords advertisers that it has sophisticated "Contextual

Targeting Tehchnology" that: "(c)an automatically match your ads to webpages in our content

network that are most relevant to your business. For example, an ad for a digital camera may

show up next to an article reviewing the latest digital cameras.,,

https ://adwords- goo gle. com/select/Lo gin.

94. Google provides the following explanation and example of how "contéxtual

targeting" technology is used to maximize an Adwords ad placement:

Google continually scans the millions of pages from the content network to look

matches with your keywords and other campaign data. when we find a match, your ad

eligible to run on that page. Google's extensive web search and linguistic processing techno

can decipher the meaning of virtually any content network page to ensure we're showing

most relevant ads.

Consider the following example:

Itygn þv-e ê reE abouù.fap* üe ecf$ee, surüeührwtsgr kne|¡rs &Ðt itb
ngteÞout*rrå ttm progromming lerçuage. .tnd ¡ruu get ã'dB abod cofiee.

for

Ff*effi;tbrvs
*Fr¡t tfi, güû3

Ërery Àgrerican.enlo$ tfte{rcup rf fatr* }n the rner*tng, * seçent
+tuüy fwns nner ?51ç d norfe{m *nSd, * e*p d ea{fo tc.get
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98. The site exclusion tool still does not provide a mechanism by which AdWords

advertisers can "exclude" illegal sites from a campaign, such as those that infringe trademarks,

copyrights, and other intellectual property laws.

99. The site exclusion tool still does not provide a mechanism by which AdWords

advertisers can "exclude" sites and pages that fail to meet Google's published guidelines,

policies, and procedwes (i.e., gambling sites, pomography sites, etc.).

J. Performance Reporting

100. On Google's AdWords promotionaVmarketing pages, which are shown to

prospective customers prior to signing up for AdV/ords, Google states the following under

"Reach More Customers" :

Measure and optimize your results With the Placement Performance Report, you

visibility into where all your ads appear. Review your ad's performance on a site-by-si

basis to see impression, click, cost, and conversion data, and use this data to identi

well-performing sites to target more

content optimization or exclusion.

https ://adwords. goo gle. com/select/Login

aggressively and low-value placements that requi

101. Google's Placement Performa¡rce Reports provide limited information only on

sites included in Google's Content Network. No such reports have ever been available for

Google's Search Network.

102- Google does not automatically provide these reports to its AdWords customers.

Rather, the reports are generated only for AdrWords advertisers that locate the appropriate page

on Google's website and have the report generated.

103. In June 2007, Google first began offering limited data on the placement of
AdWords ads on parked and error pages. However, until May 2008, the reports did not provide

specific (site-by-site) list of the parked and enor pages where an ad appeared, rather the report

simply aggregated the data into two lump-sum line items, called "Domain ads" and "Error page

ads."
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104. At no time prior to June 12, 2007, did Google ever disclose to AdWords

advertisers that low-quality parked domain and error pages were included in both its Content and

Sea¡ch Ne¡¡¿orks.

105. Without a site-by-site listing of which parked domains and error pages their ad

was placed on, advertisers could not adjust their advertising budgets on these sites- Nor could

they exclude some or all parked domains and error pages from receiving ad placement. By

aggregating this information, Google effectively prohibited advertisers from utilizing means of
opting out of domain or error page ads using the AdWords interface.

106. In response to complaints by advertisers, on May 21 2008, Google posted a

message titled "Where did I park?" on its Adwords Agency Blog announcing that it had finally

changed the policy and was providing site-by site data for parked domains.

107. Katharine Allan of Google's Agency Team wrote: "We recently added a new

level of detail to Placement Performance reports to answer this question. Placement performance

reports give site-by-site performance metrics for the sites where your ads appeared within

Google's content network. Now, rather than seeing one consolidated entry for all parked domains

in your reports, you'll see separate rows displaying performance statistics for individual parked

domains."

108. Prior to May 2,2008, Google completely failed to disclose domain names, IP

addresses, and associated performance data of parked domain and enor pages included in its

Content Network. Google has never, and still does not disclose this data for parked domain and

error pages included in its Search Network.

109. Google's conduct, as alleged herein, has irf ured the general public and

contravene well-established public policy.

I 10. Google's conduct, as alleged herein, has distorted the Internet search system for

public Internet users and has made it more difficult and time-consuming for Intemet users to

locate legitimate websites on the Internet, as they are repeatedly diverted through parked

advertising pages that simply provide Google with,.click" revenue.
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I t L As a direct and proximate result of Defendant's conduct alleged herein,

Plaintiff and the Class were and continue to be unlawfully charged for services that Defendant

did not provide or that Plaintiffs and the Class did not agree to pay for.

112. As a direct and proximate result of Defendant's conduct alleged herein,

Plaintiff a¡rd the Class were and continue to be charged grossly inflated amounts for advertising

through the AdWords program.

I13. As a direct and proximate result of the inclusion of illegal and low-quality sites

in the Google Network, Pulaski and the Class paid more for advertising and the cost of

participation in the AdWords program.

ll4. As a direct and proximate result of Defendant's conduct alleged herein,

Pulaskiand the Class have otherwise suffered iqiury and damage to their business and property.

CLASS ALLEGATIONS

115. Plaintiffbrings this action pursuant to Federal Rule of Civil Procedure 23(c)

and (b)(3) on behalf of himself and the following Class (,.the Class',):

All persons or entities located within the United States who, within four years

preceding the filing of this Complaint, contracted for and participated in

Google's AdWords program.

116. Excluded from the Class are governmental entities, Defendant, any entity in

which Defendant has a controlling interest, and Defendant's officers, directors, affrliates, legal

representatives, employees, co-conspirators, successors, subsidiaries, and assigns.

lI7. Also excluded from the Class are any judges, justices, orjudicial officers

presiding over this matter and the members of their immediate families and judicial staff.

118. Upon information and belief, Plaintiffalleges that the total number of Class

members is at least in the hundreds of thousands and that the members of the Class a¡e

geographically dispersed across the United States. Consequently, joinder of the individual Class

members would be impracticable.

I 19. There are many questions of law and fact com.mon to the representative

Plaintiff and the proposed Class, and those questions substantiatly predominate over any
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individualized questions that may affect individual Class members. Common questions of fact

and law include, but are not limited to, the following:

o Whether Google's representations regarding AdWords were false or misleading;

' 'Whether Google's breached its ContractS with Plaintiff and the Class:

r whether Google, in violation of applicable law and its own stated policy, cha
Plaintiffand the members of the Class for ads that were placed on parked dlmain
error page websites;

' Whether Google engaged in unfair, unlawful and/or deceptive business practices;

o Whether Google failed to disclose material facts about its AdWords program; and

o Whether or not Plaintiff and the members of the Class have been damaged by
wrongs complained of herein, and if so, the measure of those damages un¿ ttt. nã
and extent of other relief that should be provided.

120. Plaintiffs claims are typical of the claims of the members of the Class. plainti

and all Class members have been similarly affected by Defendant's common course of conduct.

l2l. Plaintiff will fairly and adequately represent and protect the interests of the

Class' Plaintiff has retained counsel with substantial experience in prosecuting complex and

Class action litigation. Plaintiff and his counsel are committed to vigorously prosecuting this

action on behalf of the Class. Neither Plaintiff nor his counsel has any interests adverse to those

of the proposed Class.

122. Plaintiff and the members of the Class have suffered, and will continue to

suffer, as a result of Defendant's unlawful and wrongfirl conduct. A Class action is superior to

other available methods for the fair and efficient adjudication of the present controversy,

joinder of all members of the Class would be impractical.

123. Even if individual Class members had the resources to pursue individual

litigation, it would be unduly burdensome to the courts in which the individual litigation would

proceed. Individual litigation would cause delay and undue expense to all parties afflected by

Defendant's common course of conduct.
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124. The Class action device will allow a single court to provide the benefits of

unitary adjudication, judicial economy, and the fair and equitable handling of all Class members'

claims in a single forum. The maintenance of this action as a Class actionwill conserve the

resources of the parties and of the judicial system, and wiil protect the rights of the Class

members.

125. Furthermore, for many, if not most, Class members, a Class action is the only

feasible mechanism for legal redress for the harm alleged.

126. Adjudication of individual Class members'claims against the Defendant woul

as a practical matter, be dispositive of the interests of other Class members not parties to the

adjudication and could substantially impair or impede the abitity of other Class members to

protect their interests.

FIRST CLAIM OF'RELIEF
@reach of Contract)

127. Plaintiff realleges the preceding paragraphs as if fully set forth herein.

128. Plaintiffand the class have standing to pursue this claim as Plaintiffand the

Class have suffered injury in fact a¡ld has lost money or property as a result of Google's actions

as set forth above.

129. Plaintiff and Class members entered into the AdWords Contract and the Goo

Universal Contract with Defendant Google. Plaintiff and Class member have performed all of

their obligations under said contracts.

130. In breach of said Contracts, Google: (l) placed advertisements, and charged

Plaintiff and Class members for associated clicks, on its AdSense for Domains and AdSense for

Errors sites; (2) placed Plaintiffs and Class members' advertisements, and charged Plaintiff and

Class members for associated clicks, on domains/sites that infringe upon Plaintiffls and Class

members' own trademarks; (3) placed advertisements, and charged Plaintiffand Class members

for associated clicks, on domains/sites that violate trademark, copyright and intellectual property

law, (4) overcharged Plaintiffand Class members for advertisements displayed through the

AdWords program, and (5) charged Plaintiffand Class members for services they did not agree

to pay for by hiding such charges for clicks on low-quality sites, illegal sites, or sites that violate
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Google's publicly disseminated written policies, procedures and guidelines (i.e, gambling sites,

pomography sites, etc.)

13 l. Google knowingly and intentionally violates United States and intemational

trademark, copyright, and intellectual property laws, for its own commercial gain, in the course

of administering its AdWords program.

132. Google actively conceals its illegal conduct from Plaintiffand the putative

Class.

133. As a direct and proximate result of Google's breach of contract as set forth

above Plaintiffand Class members have been damaged.

sEcoNp CLAIM FOR RELIEF

(Breach of Covenant of Good Faith and Fair Dealing)

134. Plaintiff realleges the preceding paragraphs as if fully set forth herein, and to

the extent necessary is plead in the altemative.

135. Plaintiff has standing to pursue this claim as Plaintiff has suffered i4¡ury in fact

and has lost money or property as a result of Google's actions as set forth above.

136- Class members have suffered injury in fact and have lost money or properry as

a result of Google's actions as set forth above.

137. Google had a duty to act in good faith and deal fairly with Plaintiff and the

Class in connection with said contracts and its obtigations in administering the AdWords

program.

138. Google breached its duty of good faith and fair dealing to Plaintiff and the

through its actions as alleged herein.

139- As a direct and proximate result of Googles' breach of the covenant of good

faith and fair dealing as set forth above Plaintiffand Class members have been damaged.
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THIRD CLAIM FOR RELIEF

(Violation of California Business & professions Code
Section 17200 Et Seq. -Unfair Conduct)

140' Plaintiffrealleges the preceding paragraphs as if fully set forth herein and, to

the extent necessary, pleads this cause of action in the altemative.

14l- Plaintiff has standing to pursue this claim as Plaintiffhas suffered injury in fact

and has lost money or properry as a result of Google's actions as set forth above.

142. Class members have suffered injury in fact and have lost money or property as

a result of Google's actions as set forth above

143. Google's actions as alleged in this complaint constitute "unfair" conduct within

the meaning of California Business and Professions Code sections 17200 et seq.

144. Google's business practices, as alleged herein, are "unfair" because they offend

established public policy and/or are immoral, unethical, oppressive, unscrupulous and/or

substantially iqjurious to its customers. Google's conduct is "unfair" because Google fails to

disclose that customers' ads are placed on parked domain and error page sites, and Google does

not provide an effective means for customers to exclude their ads from appearing on these sites.

In fact, until March 2008, Google provided no means at all for customers to exclude their ads

from appearing on these sites.

145. As a result of Google's "unfair" conduct, Plaintiff and members of the Class

expended money on advertising that they would not otherwise have spent, and received less

value for their advertising dollars than they should have received.

146. As a result of Google's "unfair" conduct, Plaintiffand members of the Class

have unknowingly been charged and paid for advertising on sites that actually infringe upon the

Class members' own trademarks.

147. Google's wrongful business practices alleged herein constituted, and continue

constitute, a continuing couËe of unfair competition since Google continues to market and sell

its products in a manner that offends public policy and/or in a fashion that is immoral, unethical,

oppressive, unscrupulous and/or substantially injwious to its customers.
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148. Pursuant to Cal. Bus. & Prof. Code $17203, Plaintiff and the Class seek an

order of this court er{oining Google from continuing to engage in unlawful, unfair, and/or

deceptive business practices and any other act prohibited by law, including those acts set forth in

this complaint.

149. Plaintiff and the Class also seek an order requiring Google to make full

restitution of all moneys it has wrongfully obtained from Plaintiff and the Class, along with all

other relief allowable under Cal. Bus. & Prof. Code 917200 et seq.

FOURTH CLAIM FOR REI,IEF'

(Violation of California Business & Professions Code
Section 17200 Et Seq.-Fraudulent Conduct)

150. Plaintiff realleges the preceding paragraphs as if fully set forth herein and, to

the extent necessary? pleads this cause of action in the alternative.

151. Plaintiff has standing to pursue this claim as Plaintiffhas suffered injury in fact

and has lost money or property as a result of Google's actions as set forth above.

152. Class members have suffered injury in fact and have lost money or property as

a result of Google's actions as set forth above.

153. Google's actions as alleged in this complaint constitute "fraudulent" conduct

within the meaning of california Business and Professions code $17200 et seq.

154. Google's business practices, as alleged herein, are "fraudulent" because they are

likely to deceive consumers, including Plaintiffand members of the Class. Google fails to

disclose all material information to AdWords advertisers concerning the types of sites on which

their ads will be displayed, and affrrmatively conceals the fact that low-quality parked domains

and error pages are included in both its Content Network and its Search Network. Google failed

to disclose Class members advertisements would also appear on deceptive domains that woutd

violate the Class members own hademarks resulting in them paying for "advertising" to receive

traffrc from a user who intended to reach the Class member. Google failed to disclose to

advertisers, including Plaintiff and the Class, that, until Ma¡ch 2008, they would have no way to

exclude their ads from appearing on these sites. Google continues to fail to provide an effective
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and adequate method of excluding ads from these sites, or to adequately disclose that any

of excluding ads from these sites exists at all.

155. As a result of Google's "fraudulent" conduct, Plaintiff and members of the

expended money on advertising that they would not otherwise have spent, and received less

value for their advertising dollars than they should have received.

156. Google's wrongfirl business practices alleged herein constituted, and continue

constitute, a continuing course of unfair competition since Google continues to ma¡ket and sell

its products in a manner that is likely to deceive customers.

157. Pursuant to Cal. Bus. & Prof. Code $ 17203, Plaintiff and the Class seek an

order of this court enjoining Google from continuing to engage in "fraudulent" business

and any other act prohibited by law, including those acts set forth in this complaint.

158. Plaintiff and the Class also seek an order requiring Google to make full

restitution of all moneys it has wrongfirlly obtained from Plaintiff and the Class, along with all

other relief allowable under Cal. Bus. & Prof. Code $12200 et seq.

T.TFTH CLA:IM FOR RELIEF

(Violation of California Business & Professions
Code $ 17200 Et Seq.-Unlawful Conduct)

159' Plaintiff realleges the preceding paragraphs as if fully set forth herein and, to

the extent necessary, pleads this cause of action in the altemative.

160. Plaintiff has standing to pursue this claim as Plaintiff has suffered inju.y in fact

and has lost money or property as a result of Google's actions as set forth above.

16l. Class members have suffered iqiury in fact and have lost money or properqy as

a result of Google's actions as set forth above.

162. Google's actions as alleged in this complaint constitute an "unlawful" practice

within the meaning of California Business and Professions Code ç17200 et seq. because

Google's actions are "unfair" and "fraudulent," as alleged above, and because they violate

Califomia Business and Professions Code $ 17500 et seq., which proscribe false advertising, as

alleged below.
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SEVENTH CLAIM FOR RELIEF'

(Unjust Enrichment)

172. Plaintiff realleges the preceding paragraphs as if fully set forth herein and, to

the extent necessary, pleads this cause of action in the alternative.

173. Through the actions described above, Google has received money belonging to

Plaintiff and the Class through fees collected from ads placed on parked domains and error

websites, even though reasonable customers would have believed that they were not paying for

and would not be charged for ads placed on such websites.

174. Google has also reaped substantial profit by collecting and retaining revenue

from Plaintiff and the Class generated through clicks generated through ads that were displayed

on such websites.

175. Google has received money belonging to Plaintiff and the Class resulting from

clicks on these ads.

176. As a direct and proximate result of Google's misconduct as set forth above,

Google has been unjustly enriched.

177. Google should not be permitted to keep sums that Google has unjustly received

as a result of its actions.

PRAYER FOR RELIEF

WHEREFORE, Plaintiff, Adam Pulaski and the Class pray for relief as follows:

That the Court determine that the claims alleged herein may be maintained as

class action under Rule 23(a), (bX2) and (bX3) of the Federal Rules of Civil Procedure;

b. That the Court adjudge and decree that the Defendant has engaged in the co

alleged herein;

c. That the defendant be permanently

directly or indirectly, continuing, maintaining,

deceptive practices alleged herein;

e4joined and reshained from, in any manner

or engaging in the unfair, unlawful,

d. That plaintiff and the class members be awarded

disgorgement of profits obtained by defendant as a result of their acts

COMPLAINT
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deceptive practices and acts of unjust enrichment and breach of the covenant of good faith

fair dealing;

That the plaintiff and class members be awarded compensatory damages

all other available monetary and equitable remedies for the breach of contract claims identi

above;

f. That plaintiff and the class members be awarded both pre-and

interest at the maximum allowable rate on any amounts awarded;

g- That plaintiff and the class members recover their costs of suit.

reasonable attomeys' fees as provided by law;

That plaintiff and the class members be awarded such other and further relief
may be necessary and appropriate.

JURY DEMAND

Pursuant to Rule 38 of the Federal Rules of Civil Procedure and the Constitution of
United States, Plaintiff and the Class members demand a trial by jury for all issues so triable.

Dated: August 14,2008

R. ALEXANDER SAVERI (SBN t73r02)
cADro zrRPoLr (SBN 17910S)
SAVERI A SAVERI, [NC.
1l I Pine Street, Suite 1700
San Francisco, CA94l l1-5619
Telephone: (41 5) 217 -6510

TERRY GROSS (103878)
ADAM C. BELSKY (147S00)
MONTQUE ALONSO (r27 07 S)
GROSS BELSKY ALONSO LLP
180 Montgomery Sheet, Suite 2200
San Francisco, CA 94104
Telephone: (41 5) 544-0200

Counsel for Pulaski & Middleman,LLC
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Google Inc. Advertising Program Terms

These Google Inc. Advertising Program Terms ("Terms") are entered into by, as appticable, the customer signing
these Terms or any document that references these Terms or that accepts tirese terms eteätronicalty
("Customer") and Google Inc. ("Google"). These.Terms govern Customer's participa¡on in Google,jadvertising
program(s) ("Program") and, as applicable, any insertioñorders or service jgi"àmánt" 

t,;ioÇxecuted by and
between the parties and/or Customer's online management of any advertising'campa¡gnò.-iíese Terms ãnd any
applicable lO are collectively refened to as the'Agrãement." Goógle and Cultomér nãréOy ajree and
acknowledge:

! ,. Pglic-ie9r Program.use is subject to all appllcable Google and Partner policies, including without limitation theEditorialGuidelines ta¿wot9s.qoogtejqom ), Googte É¡"ã"v þåircv
(u¡¡¡+qoqglqco¡nlpnircey.¡lnÐ and rradema* cuu@ións/gui4etines.htmt), andGoogle and Partner ad specification requirements.lcottectivè[, Rãtici-ãs"). policies may be mo¿ineo -¿t añv iimã.Customer shall direct gnly.t-o Google communications regarding cusiomer ads on partÁer properties. some
Program features are identified as "Beta," "Ad Experim.ent'oibthenvise unsupported ("Beta Features,,). To thefullest extent permitted by law, Beta Features are þrovided 

;as ls" and at custoiners opiiãn anä risk. customer
shall not disclose to any third party any information from Beta Features, existence of nón-public Beta Features oraccess to Beta Features. Googrle may modifo ads to comply with any polícies.

?_ The Program. Custome¡ is solely responsible fqr.9l!, (a|{ targeting options and keywords (coltectivety
"Targets") and all ad content, ad inforrnation, and. ad _URt-ò 

("Creatíve"), whether generaieO Uy or for Customer;
and (b) web síles, services and landingpages which Creativà finki oriírects viewõrs to, and advertised services
and products (collectively "services"), Customer shall protect any Customer passwords and takes full
responsibility for Customer's own, and third party, use òf any Customer accounts. Customer understands and
agrees that ads may be placed on (y) any content or properiy provided by Google f'cóogb Èroperty"), and,unfess Customer opts out of such placement in the mänñer ép'ecified by Google, (zl any other content or propertyprovided by a thírd party ("Partner") upon which Google.plgces ads ("Éartnei eròiertyi,'¡. customer authorizes
and consents to all such. place|e{"' with respect to R¿'woros onliie auction-oasà¿ ãoúertisinj, Googte mat 

-
send customer an email notifoing cuslomer it has 72 hours ("Modification perio.d") to modify kËywords andsettings as posted. The.account (as modified by customer, or if not r"¡mã¡, ã;ì.itirly õ¿ídÏìs deemeo
?pproved by Customer in all respects after the Modification Period. Customer agrees Û,år"ll prã""ments ofCustomer's ads shall conclusívely be deemed to have been approved by Custorñer unless cuitomer produces
contemporaneous documentary evidence showing that customer disapþroved sucn ptacemenit ¡n tt 

" 
mannerspecifÌed.by Google. With resPect to all other advèrtising, Customer mirät provioe Google wittr ãll relevant

Creative by the due date set forth in that Program's appäcable nequenflv asked questions at g4¡rg¿ggsgle.com
("F4o.) or as otherwlse communicated by Gõogle. iustomer grants oóogte permission to ut¡lEã an automated
software program to retrieve and analyzawebsltes associated i,vith the Seá/ic;s for ad quality ànd servingpurposes, unless Customer specifically opts out of the evaluation in a manner specified'by G'oogle. coogie may
fgq'jJ anvof its Programs at any time without liability. Googte also máv moáif,ithd; T;*-r-;i;ny t¡me wirhoutliability' and Custome¡'s use of the Program after notice that'these Terms havethanged ôonit¡tuie" custome¡,s
acceptance of the new Terms. Google or Partners may reject or remove any ad or Tãrget for any or no reason.

3 Cancellation. Customer may cancel advertisÍng online through Customer's account if ontine cancellation
tunctionality is available, or, if not available, with prio-r written not¡cä to eàogte, inctuding w¡tfrjùi iimitat¡on
electronic mail' Adwords online auction-based advertising cancelled onlinõwill 

"""r" 
õ"rìnl-ihortty anercancellation. The cancellation of all other advertising maylbe subject to program pãl¡c¡ei oiõoògte.s ability to re-schedule reserved inventory or cancel ads already iñ production. 'Cancelleoäds 

ñay oJpuOr¡s-tËO Aesp¡tj -

cancellation if cancellation of those ads occurs afier any applicable commitment daté as set forth in advance bythe Partne¡ or Google, in which case customer must pãv foi those ads. Gã;gË ñt *"""1;räedíatety any lo,any of its Programs, or these I"q"_ u! any time with ñotice, in which case Cultomei will be resóons¡ble fo , ány 
'

ads already run. Sections 1, 2, 3, 5, 6, 7, g, and 9 will survive any expiration or termination of this Agreement.

4 Prohibited Uses; License Grant; Representations and Warranties. Customer shall not, and shall notauthorize any party to: (a) generate automated, fraudulent or otherwise invalíd impres.rôñi, iÃöuìi¡es,
conversions, clicks or other actions; (b) use any automated means or form of scräping or oåtà åxtraction to
access, query or othen¡ise collect Google advertising related information from any Þrägr"r *"bãite or property
except as expressly permitted by Google; or (c) advertise anything illegal or engaôe n ãny illegal or fraudulent
business practice. Customer represents and warrants that it-holdõ anð nereuylrãnts Goógle ãño partners attrights (including without limitation any copyright, trademark, patenr, pubticity ó õ*'àiiiõr,tiiìn õiãat¡ve, services

https ://adwords. goo gle. com/seleclTCUSbilling0S06. html 8/rr/20Q8
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and Ïargets needed for Google and Partner to operate Programs (including without limitation any rights noeded
to host, cache, route, transmit, store, copy, modifo, distribute, perfoim, dispt-ay, reformat, excerpt, anãlyze, and
create algorithms from and derivative works of Creative orTargets¡ in conireðtion with this Rgreementi;Úlã'1.
Customer represents and warrants that (y) all Customer ¡ntormãtion is complete, correct and-cunent; 

"hãiilãnvUse hereunder and Customer's Creative, T_argets, and Custome/s Serviceò witl not violate or encourage vìolatión
of any applicable laws, regulations, code of conduct, or third party rights (including without limltation intällectual
property rights)- Violation of the foregoing may result in immediate tèrmination of-ihis Agreement or customer,s
account without notice and may subject Customer to legal penalties and consequences.

5 Disclaimer and Limitation of Liability. To the fullest extent perrnitted by taw, GOOGLE DISCLAIMS ALL
WARRANTIES, EXPRESS OR IMPL¡ED, INCLUDING WITHOUTLIMTTATToN TcJR ¡¡oI.IITTRINGEMENT,' 
SATISFACTORY QUALITY, MERCHANTABILIry AND FITNESS FOR ANY PURPOSE. To the futtest extent
permitted by law, Google disclaims all gyarantees.regarding pos¡tionlng, levels, qualíty, or timing of: (l) costs per
click; (ii) click throggh rates; (iii) availability and delivéry of ãny impress-íóns, Creative,-or Targetjon 

"rív 
pãrtri*

Itgq"ttv' Google Property, or section thereof; (v) clicks; (v) conversions or other results tor ãny 
"os 

orlaiéäisj
(vi) the accuracy oJ Partner data (e.g. reach, size of audience, demographics or other purporteã characterls-tics of
audience); and (vii) the adjacency or placement of ads within a Prograni. Customer un'deistands that third pártius
may generate impressions or clicks on Customer's ads for prohibited or improper purposes, and Customer
accepts the risk of any. such impressions and clicks. Customer's exclusive'remedi, and Google,s exouJ¡ve
liability' for suspected invalid impressions or clicks is for Customer to make a claim'for a refuñd in the form of
advertising cred.its.for Google Properties within the time period required under Section 7 below. Any refunds for
suspected invalid impressions or clicks are within Google's sole díscretion- EXCEPT FOR INDEMÑIFICATION
AMOUNTS PAYABLE To THIRD PARTIES HEREUNóER AND cusroMER,s BREAcHEs oF sEcloñ 1, To
THE FULLEST EXTENT PERMITTED BY LAW: (a) NEITHER PARTY WILL BE LIABLE FoR ANY
CoNSEOUENTIAL, SPECIAL, INDIRECT, EXEMPLARY, OR pUNtTtVE DAMAGES (|NCLUDING W|THOUT
LIMITATION LqS_S*oF fRoFlTS, REVENUE, INTEREST, cOoDWtLL, LoSS oR CònnUprpN OF DATA oR
FOR ANY LOSS OR INTERRUPTION TO CUSTOMER'S BUSTNESS) WHE-rHER tN CONTRACT, TORT
(INCLUDING WITHOUT LIMITATION NEGLIGENCE) oR ANY OTHER LEcAL THEoRy, EVEN tÊ ADVTSED
OF THE POSSIBILITY OF SI.'CH DAMAGES AND NOTWTTHSTANDING ANY FAILURE OF ESSENTIAL
PURPOSE OF ANY LIMITED REMEDy; AND (b) EACH pARTy,S AGGREGATE LtABtLlTy TO THE OTHER tS
LIMITED TO AMOUNTS PAID OR PAYABLE TO GOOGLE BY CUSTOMER FOR THE AD GIVING RISE TO
THE CLAIM- Except for payment obligations, neither party is liable for failure or delay resulting from a condition
beyond the reasonable control of the party, including without limitation to acts of Goó, government, terrorism,
natural disaster, labor conditions and power failures.

6 Agency. Customer represents and warrants that (a) it is authorized to act on behalf of and has bound to this
Agrgement any third party for which Customer advertises (a "Principal"), (b) as between principal and Customèi,
the Princlpal own_s any rights to- Program informatíon in conneclion w¡tn it¡òde ads, and.(c) Customer shall not
disclose Principal's Program information to any other party without Principal's consent. 

'

7 Payment. Customer shall be responsible for all charges up to the amount of each lO, or as set in an online
account, and shall pay all charges in U.S. Dollars or in suCh other currency as agreed to in writing by the parties.
Unless agreed to.by the parties in w_riting, Customer shall pay all charges ín accõrdance with the-paym"nf f"i*-
in the applicable lO or Program FAQ. Late payments beai interest at ihe rate of 1.5% per month id tne nighesi
rate permitted. by law, if less). Charges are exclusive of taxes. Customer is responsible for paying'(y) all taies,
govemment charges, and (z) reasonable expenses and attorneys.fees Google incurs colböttrig laté ãmounts.î
the fullest extent permitted by law, Cuslomer waives all claims rblating to chãrges (including wítnout lim¡tat¡o; a;y
claims for charges based on suspected invalid clicks) unless cla¡med-witnin OO-Oays after tñe charge (this d; '
not affect Customer's credit card issuer rights). Charges are solely based on Google's measurements for the
applicable Program, unless otherwise agreed to in wñting. To the fullest extent peimitted by law, refunOs (if ãnV)
are at the discretion of Goog.le and o_nly i1 the form of advertising credit for onlyGoogle próperties. Nothirìg in 

,-
these Terms or an lO may.obligate Google to extend credít to any party. Custómer ãcrnowieOges anO ágräãs
that any credit card and_related billing and payment informatíon tnát Cústomer provides to Goolle *uy ¡Ë shãred
by Google with companies who work on Goolle's behalf, such as payment proc€ssors and/or cieO¡t aóenc¡es, 

-
solely for the purposes of checking credit, effecting payment to Googie and servicing Customer's accòînt. Oó'ogfe
may also provide.information in response to valid legal process, such as subpoenas] search warrants and court-
orders, or to establish or exercise its legal rights or defend against legal claims. Google shalt not be liable toi ãny
use or disclosure of such information by such third parties.

8 lndemnification. Customer shall indemnifu and defend Google, its Partners, agents, affiliates, and licensors
from any third party claim or liability (collectively, "Liabilities"), añsing out of Use, C-ustomeCs program use,
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Targets, Creative and services and breach of the Agreement. Partners shall be deemed third party beneficiaries
of the above Partner indemnity.

9 M¡SCEIIANEOUS. THE AGREEMENT MUST BE CONSTRUED AS IF BOTH PARTIES JOINTLY WROTE ¡T
AND GOVERNED BY CALIFORNIA LAW EXCEPT FoR ITs coNFLtCTS oF LAWs ÈnlruCpl-es. nr-l-cLAlMs ARlslNG our oF oR RELATING To rHrs AGREEMENT óir rne coocLE Þnóennn¡ts) 5HALL
BE LITIGATED EXCLUSIVELY IN THE FEDERAL OR STATE COURTS OF SANTA CUNA COUruTY,q4HryryllA, USA, AND GOOGLE AND CUSTOMER CONSENTTO PERSONAL JUR]SDICTION IN THOSEc9yRTS. The Agreement constitutes the entíre and exclusive agreement between the paniìs wiçr respect to the
subiect matter hereof, 

"f.:yq9ry"9es 
and replaces any other alreements, terms and ôonditions appucabte to

the subject matter hereof. No statements or promises hãve been-relied upon in entering into this Agreement
except as expressly set forth herein, and any conflicting or additional terms contained iñ any other documents
(e.9. reference-to a purchase.order number)or oral disõussíons are void. Each party sha¡ ñoi|¡,c¡o*e the terms
or conditions of these Terms to any third party, except to its professional advisois under a skict duty of
confidentiality or as necessary to comply with a govdmmentiaw, rute or regulalion. Customor may granl
approvals, permissions, extensions and consents byemail, but any modifiðations ¡v CùstomËr io ihã ngreement
must be made in a writin^g_executed by both partíes. Any notices to Googfe rrsfuãséñiiã'öãotru rn".,
Advertising Programs, 1600 Amphitheatre Parlcway, Móunlain View, CA-9co+s, uSÀ, w¡tñu-*Ñ to LegalDepartment' via confirmed-fa-csimile, with a copy sênt via first class'or air mail ór oveinight coïirér, and are
deemed given upon receipt. A waiver of any dèfault ls not a waiver of any subsequent d-efault. úñenforceableprovisions will be modified to reflect the parties'intention and only to the'extent necessary to maf<ãìf¡Ëm 

--'-
enforceable, and remaining provisions of the Agreement w¡ll remäin ¡n tuli en"ãt óu-stómäi råv 

""t 
assign any ofits rights hereunder and any such attempt is void. Google and Customer and Google and partners are not legalpartners or qgents, but are independent contractors. lñ the event that these TermË or a progi; expire or istetminated, Google shall not.be obligated to retum any materials to Customer. Notice to Cusiomer may be

effected by sending an email to the email address spécified ¡n Customéis account, or þy post¡ng a message toCustomer's account interface, and is deemed received_ when sent (for emait) ot no mor" th"n ì õoay, after havingbeen posted (for messages in Customer's AdWords interface).

August 22, 2006
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Google Terms of Seruice

Welcome to Googlel

1. Your relationship with Google

1 .1 Your use of Google's products, software, services and web
sites (referred to collectively as the ,,Services" 

in thls document
and excluding any services provided to you by Google under a
separate written agreement) is subject to the terms of a legal
agreemenl between you and Google. "Googlo'means Goógle
lnc.. whose principal place of busiñess ¡s aitOOO Amphitheãtre
Parkway, Mounta¡n View, CA 94043,,United States. ihis
document explains how the agreement is made up, and sets out
some of the terms of that agreement.

1.2 Unloss otherwise agreed in writing with Google, your
agreement with Google will always include, at a mínimum, the
terms and condirions set out ín this document. These are referred
to below as the'Universal Terms".

1.3 Y9.qr agreement with Google wíll also include the terms of any
Legal Notices applicable to the Services, In addition to the
Universal Terms. All of these are referred to below as the
"Additional Terms". Where Additionat Terms apply to a Service,
these will be acce-ssible for you to read either witñ¡n, or through
your use of, that Service.

1.4 The Universal Terms, together with the Additional Terms, form
a legally binding agreement between you and Googre in reraiion to
your use of the Services. lt is important that you take the time to
read them carefully. Collectively, this legal agreement is referred
to below as the "Terms'. -

'¡.5 if there is any contradiction between what the Additional
Terms say and what the Universal Terms say, then the Additional
Terms shall take precedence in relation to that Service.

2. Accepting the Terrns

2.1 ln order to use the Services, you must first agrêe to the Terms.
You may not use the Services if you do not accept the Terms.

2.2You can accept the Terms by:

(A)clicking to accept or agree to the Terms, where
this option is made avaílable to you by Google ín the
user interface for any Service; or

(B).by actuglly using the Services- In this case, you
understand and agree that Google will treat youi use

http :i/www. googl e. com/accounb/tos 8^t/2008
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of the Services as acceptance of the Terms ftom that
poínt onwards.

l.p You may not use the Services and may not accepl the Terms
{(a) Vou are not of legal age to form a binding contract with
Google, or (b) you are a person baned from réceiving the
services under the raws of the united states or otheicountries
including the country in whlch you are resident or from which you
use the Services.

2.4 Before you continue_, you should print off or save a local copy
of the Universal Terms for your records.

3. Language of the Terms

3.1 Where Google has provided you with a translation of the
English-language version of the Terms, then you agree that the
Ilanslation is provided for your convenience only añO that the
Eng_{sh languago versions of the Terms will goúern your
relationship with Google.

3.2 lf there is any contradiction between whal the English
!3ngu9ge version of the Terms says and what a transìation says,
then the English language version shall take precedence.

4. Provision of the Seruices by Google

4.1 Google has subsidiaries and affiliated regar entities around the
wo_rld fSubsidiaries and Affiliates',). Sometimes, these companies
will be providing the Servjces to you on behalf of Google itsäF.
You acknowledge and agree that subsidiaries and Afñriates wiil be
entitled to provide the Services to you.

4.2 Google ls constanüy innovating in order to provide the best
possible experience for its users. you acknowledge and agree
that the form and nature of the Services whÍch Google proiides
may change from time to time without prior notice tõyol.

4.3 As part of this continuing innovation, you acknowledge and
agreethat Googfe.may stop (permanenfly or temporarily)
providing the Servlces (or any featuros within the'Servíóés) to you
or to users generally at Google's sole discretion, without piior 

-

nolice to you. You mgy stop using the Services at any time. you
do not need to specifically Inform Google when you s'top using tne
Services.

4.4Youacknowledge and agree that if Google disables access to
your account, you may be prevented from accessing the Services,
your account details or any files or other content whìch is
contained in your account.

4-5 You acknowledge and agree thatwhile Google may not
currently have set a fixed upper limit on the number of 

-

transmissions you rnay send or receive through the services or on
the amount of storage space used for the prwision of any Service,
such fixed upper limits may be set by Google at any timel at
Google's discretion.

http ://www. google. com/accounts/tos 8nt/2008
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5. Use ofthe Services by you

5.1 In order to access certain Services, you may be required to
provide ínformation about yoursetf (sucti as idenflflcat¡on or
contact details) as part of the registration process for the service,
or as part of your continued use of the Services. you agree that
any registration information you gÍve to Google will alwãys be
aca¡rate, conect and up to date.

5.2 You ?gree to use the Services only for purposes that are
permitted.by (a) the Terms and (b) any appìicable taw, regulation
or generally accepted practices oi guiðeliries in the reíevãnt
jurlsdictions (including any laws regarding the export of data or
software to and from the United Stãtes oiother relevant
countries).

5.3 You agree not to access (or attempt to access) any of the
Services Þy ?ny means other than through the interface that ¡s
provfded by Googre, unress you have beén specificaily ailowed to
do so in a separate agreement with Googte. Vou speáRcally agree
not to access (or attempt to access) anyõf the señices thróugih
any automated m.eans (including use of scrípts or web crawters¡
and shall ensure that you compry with the in'structions set out in
any robots.ht file presenl on the Services.

,5.4 lou agree that you will not engage in any activity that
interferes with or disrupts the Services (or the serveis and
networks which are connected to the Sèrvices).

5.5 Unless you have been specifically permitted.to do so in a
separate agreement with Google, you agree that you will not
reproduce, duplicate, copy, sell, trade oiresell thè Services for
any purpose.

5.6 You agree that.you are sorery responsibre for (and that Googte
has no responsibility to you or to anyifrirA party fù) ,ny or""ðt ä
your obligations under the Tërms arid for tñe ónsequeîces
(including any loss or damage which Google may sdffer) of any
such breach.

6. Your passwords and account security

6.1 You agree and understand that you are responsible for
maÍntaining the confidentiality of passwords asèociated with any
account you use to access the Services.

6.2 Accordingly, you agree that you will be solely responsible to
Google for all activities that occur under your account.

6.3 lf you become aware of any unauthorized use of your
passw.ord or of your account, you agree to notifo Google
¡mmed¡ately at

answer=48601.

7. Privacy and your personal Information

Page3ofll
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such information without Google,s prior written consent.

9.2 Unlessyou have agreed otherwise in writing with Google,
nothing in the Terms gives you a right to use any of Google's
tr¿de names, trade marks, service marks, logos, domain names,
and other distinctive brand features.

9.3 lfyou have been given an explicit right to use any of these
brand features in a separate written agreement with ôoogle, then
y9u a.gree that your use of such features shall be in compliance
with that agreement, any applicable provisions of the Teims, and
Google's brand feature use guidelines as updated from time to
time. These guidelines can be viewed online at

(or such other
URL as Google may provide for this purpose from iirile to time).

9.4 Other than the limited license set forth in Section 11, Google
acknowledges and agrees that it obtains no right, title oi interest
fJom you (or your licensors) under these Terml in or to any
Content that you submit, post, transmit or display on, or thiough,
the Services, including any Intellectual propeÀy iights wnicn
subsist in that Content (whether those rights hàppen to Oe
registered or not, and wherever in the wõdd those rights may
exist). Unlessyou have agreed othen¡rlse in writing witn eoógte,
you agree that you are responsible for protectlng and enforcing
those rights and that Google has no obligation to do so on your
behalf.

9.5 You agree. that you shall not remove, obscure, or alter any
proprietary rights notices (including copyright and trade mark'
notices) which may be affixed to or contained within the services. .

9.6-Unfess you have been expressly authorized lo do so in wrlting
by Google, you agree that in using the Services, you will not use
any trade mark, service mark, trade name, logo of any company
or organization in a way that is likely or íntended to cause
confusion aboul the owner or authorized user of such marks,
names or logos.

10. License from Google

10.1 Google gives you a personal, worldwide, royalg_free, non_
assignable and non-exclusive licence to use the 

-softr¡¡are 
provlded

to yon by Google as part of the Services as provided to you by
Googlg (referred to as the'software" belowj. This licenie Ís fór
the sole purpose of enabling you to use and enjoy the benefit of
the Services as provided by Google, in the mannôr permitted by
the Terms.

10.2 You may not (and you may not permit anyone else to) copy,
modifu, create a derivative work of, reverse engineer, Cecómpitá
or otherwise attempt to extract the source code of the softr¡¡are or
any part thereof, unless this is expressly permitted or required by
law, or unless you have been specificaliy told that you mäy do so
by Google, in writing.

10.3 Unless Google has given you specificwritten permission to
do so, you may not assign (or grant a suillicence ó¡ your righùs to

http://www. google. com/accounts/tos 8/tv2008
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use the Software, grant a secur¡ty interest in or over your rights to
use the Sofriruare, or othenruise transfer any part of yóur righls to
use the Software.

11. Content licence from you

11.1 You retain copyright and any other rights you already hold in
Content which you subrnit, post or displayon oi througn, ihe
Servicos. By submitting, posting or dísplãying the conlent you give
Google a perpetual, lnevocable, worldwid-e, ioyalty-free, anO nón_
exclusive licence to reproduce, adapt, modifo, translate, publish,
publicly perform, pubilcly disptay and distribúte any Contänt which
you submit, post or display on or through, the Servlces. This
lÍcence is for the sole purpose of enabling Google to display,
distribute and promote the Services and may Oã revot<eà fói
certain Services as defined in fhe Addiflonal'Terms of those
Services.

11.2You agree that this licence Includes a right for Google to
make such Content available to other compañies, organlzations or
indivlduals with whom Google has relationships for tlie provision
of syndicated services, and to use such Contànt in connection
with the provision of those services.

11.3 You understand that Google, in performing the required
technical steps to provide the Services to our uèers, mãy (a)
transrnit or distribute your content over various puotic nótwóiks
and in various media; and (b) make such changes to your Content
as are necessary to conform and adapt that Content to the
technical requirements of connecting networks, devices, services
or media.. You agree that this licence shall permit Google to take
these actions.

11.4 You confirm and wanant to Google that you have all the
rights, power and authorlty necessaryto grani lhe above licence.

12- Software updates

12-1 The Software which you use may automatically download
and install updates from time to time from Google_ ihese updates
are designed to improve, enhance and further develop the 

'

Services and may take the form of bug fixes, enhancód functions,
new software modules and completely new versions. you agree io
receive such updates (and permit Google to deliver these to you)
as part ofyouruse ofthe Services.

13. Ending your relationship with Google

13.1 The Terms will continue to apply until terminated by either
you or Google as set out below,

13.2 lf you want to.terminate your legal agreement with Google,
you may do soty (a) lol¡tqg Googte at any time and (b) c6sing
your accounts for all of the Services which you use, where Google
has made this option available to you. youi notice should be se'nt,
in writilg, to Google's address which is set out at the beginning oi
lhese Terms.

http://www. googl e.com/accounts/tos 8/rr/2008
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13.3. Google may at any time, terminate íts legal agreement with
you if:

(A) you have breached any provision of the Terms
(or have acted in manner wh¡ch clearly snows inai
you do not intend to, or are unable to óomply with
the provisions of the Terms); or

(B) Google is required lo do so by law (forexample,
where the provision of the Servicês to you is, or' 

-'
becomes, unlawful); or

(C) the partner with whom Google offered the
Services to you has termlnated-its relationship with
Google or ceased to offer the Services to yori; oi

(D) Google is transitioning to no longer providing the
Services to users in the country ¡n lihich you arõ
resident or from whích you use the serv¡cô; or

(E) the provísion of the Services to you by Google is,
in Google's opinion, no longer comñrerciátty via-¡le. 

'

13.4 Nothing in this section shail affect Googre's rights regarding
provision of Services under Section 4 of theÍermsl

13.5 When these Terms come to an end, all of the legal rights,
obligations and liabirities that you and Googre nauu ¡Ëneniei:
fiom, been subject to (or which have accruéd over tíme whirst the
Terms have been in force) or which are expressed to continue
indefinitely, shall be unaffected by this cesòatioh, and the
provisrons of paragraph 20-7 sha¡t continue to appry to such rights,
obligations and liabilìties indefinitely.

14. EXCLUSION OF WARRANTIES

14.1 NOTHING IN THESETERMS, INCLUD'NG SECT]ONS 14
AND 15, SHALL EXCLUDE OR LIMIT EOOEIE'S WNNNNÑÏV
OR LIABILITY FOR LOSSES WHICH MAY NOTEE LAWÊULTV
EXCLUDED oR LIMITED BY APPLIcAeu uw. sorr,iÊ. 

--
JURISDICTIONS DO NOT ALLOW THE EXCLÚSþÑ òi
CERTAIN WARRANTIES OR CONDITIONS ORTHE 

-
LIMITAT]ON OR EXCLUSION OF LIABILITY FON'IõSS OR
DAMAGE CAUSED BY NEGLIGENCE, BREACH OFCó¡TiNNCT
OR BREACH OF IMPLIED TERMS, OR INCIDENTAL-Oã"
CONSEQUENTIAL DAMAGES. AC'CORDINGLY, ONÑ THE
LIMITATIONS WHICH ARE LAWFUL IN YOUR ¡UNrSórcîIOr,I
WILL APPLY TO YOU AND OUR LIABILTTY W¡r-r. AC [rN¡ñÈO
TO THE MAXIMUM EXTENT PERMITTED BY I.AW-

14.2YOU EXPRESSLY UNDERSTAND AND AGREE THAT
YOUR USE OF THE SERVTCES IS AT YOUR SOr-E NISX Á¡¡O
THAT THE SERVICES ARE PROVIDED ',AS IS" ÁÑD 3S
AVAILABLE.'

14.3IN PARTICULAR, GOOGLE, ITS SUBSIDIARIES AND
AFFILIATES, AND ITS LICENSORS DO NOT REPRESÈNT OR
WARRANTTO YOU THAT:

http://www.google.com/accounts/tos gnl/200g
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(A) youR usE oF THE SERVTCES W|LL MEET
YOUR REOUIREMENTS,

(B) YOUR USE OF THE SERVTCES W|LL BE
UNINTERRUPTED, TIMELY, SECURE OR FREE
FROM ERROR,

(c) ANy TNFORMATTON OBTATNED By yOU AS A
RESULT OF YOUR USE OF THE SERVICES WILL
BE ACCURATE OR RELIABLE, AND

(D) THAT DEFECTS lN THE OPERAT|ON OR
FUNCTIONALITY OF ANY SOFTWARE PROVIDED
TO YOU AS PART OF THE SERVICES WILL BE
CORRECTED.

14.4 ANY MATERIAL DOWNLOADED OR OTHERWISE
OBTAINED THROUGH THE USE OF THE SERVICES IS DONE
AT YOUR OWN DISCRETION AND RISK AND THAT YOU WILL
BE SOLELY RESPONSIBLE FOR ANY DAMAGE TO YOUR
COMPUTER SYSTEM OR OTHER DEVICE OR LOSS OF DATA
THAT RESULTS FROM THE DOWNLOAD OF ANY SUCH
MATERIAL.

14.5 NO ADVICE OR INFORMATION, WHETHER ORAL OR
WRITTEN, OBTAINED BY YOU FROM GOOGLE OR THROUGH
OR FROM THE SERVICES SHALL CREATE ANY WARRANTY
NOT EXPRESSLY STATED IN THE TERMS.

14.6 GOOGLE FURTHER EXPRESSLY DISCLAIMS ALL
WARRANTIESAND CONDITIONS OFANY KIND, WHETHER
EXPRESS OR IMPLIED, INCLUDING, BUT NOT LIMITEDTO
THE IMPLIEDWARRANTIES AND CONDITIONS OF
MERCHANTABILIry, F|TNESS FOR A PARTICULAR PURPOSE
AND NON-INFRINGEMENT.

15. LIMITATION OF L¡ABILITY

15.1 SUBJECTTO OVERALL PROVISION IN PARAGRAPH 14.1
ABOVE, YOU EXPRESSLY UNDERSTAND AND AGREE THAT
GOOGLE, ITS SUBSIDIARIES AND AFFTLIATES, AND ITS
LICENSORS SHALL NOT BE LIABLE TO YOU FOR:

(A) ANy D|RECT. INDIRECT, |NC|DENTAL,
SPECIAL CONSEOUENTIAL OR EXEMPLARY
DAMAGES WHICH MAY BE INCURRED BY YOU,
HOWEVER CAUSED AND UNDER ANY THEORY
OF LIABILTTY.. THIS SHALL INCLUDE, BUT NOT
BE LIMITED TO, ANY LOSS OF PROFIT
(WHETHER INCURRED DTRECTLY OR
INDTRECTLY), ANy LOSS OF GOODWLL OR
BUSINESS REPUTATION, ANY LOSS OF DATA
SUFFERED, COSTOF PROCUREMENT OF
SUBSTITUTE GOODS OR SERVICES. OR OTHER
INTANGIBLE LOSS;

(B) ANY LOSS OR DAMAGE WHTCH MAY BE
INCURRED BY YOU, INCLUDING BUT NOT

PageSofll
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LIMITED TO LOSS OR DAMAGE AS A RESULT
OF:

(t) ANY RELTANCE PLACED BY YOU
ON THE COMPLETENESS,
ACCURACY OR EXISTENCE OF ANY
ADVERTISING, OR AS A RESULT OF
ANY REI-ATIONSHIP OR
TRANSACTION BETWEEN YOU AND
ANY ADVERTISER OR SPONSOR
WHOSE ADVERTISING APPEARS
ON THE SERVICES;

(il) ANY CHANGES WHTCH cOOcLE
MAY MAKE TO THE SERVICES, OR
FORANY PERMANENT OR
TEMPORARY CESSATION IN THE
PROVISION OFTHE SERVICES (OR
ANY FEATURES WITHIN THE
SERVtCES);

(ilt)THE DELETION OF.
CORRUPTION OF, OR FAILURE TO
STORE, ANY CONTENT AND OTHER
COMMUNICATIONS DATA
MAINTAINED OR TRANSMITTED BY
OR THROUGH YOUR USE OF THE. SERVICES;

(ilt) YouR FATLURE TO PROVTDE
GOOGLE WITH ACCURATE
ACCOUNT INFORMATTON;

0v) YouR FATLURE TO KEEP YOUR
PASSWORD OR ACCOUNT DETAILS
SECURE AND CONFIDENTIAL;

I5.2 THE LIMITATIONS ON GOOGLE'S LIABILITY TO YOU IN
PARAGRAPH 15.1 ABOVE SHALL APPLY WHETHER OR NOT
GOOGLE HAS BEEN ADVISED OF OR SHOULD HAVE BEEÑ
AWARE OF THE POSSIBILITY OF ANY SUCH LOSSES
ARISING.

16. Copyright and trade mark policies

16.1 lt is Google's policy to respond to nolices of aileged copyright
infringement that compry with applicabre internationar-intelpäíuai
qroperty law (inctuding, in the United States, the Digitat Milþnnium
CgOVriOht Act) and to terminating the accounts of re-peat
ínfringers. Details of Google's poticy can be found ai
http:/Áryww. google.com/d mca. html

16.2 Google operates a trade-mark complaints procedure in
respect of Google's advertising busíness, details of which can be
found at http://www.ooogle.com/tm_complaint.html.

17. Advertisements

Page9ofll
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20.2The Terms constitute the whole legal agreement between
you.aLd Google and govern your use of the Services (but
exduding any services which Google may provide to you under a
separate written agreement), and completely replace ãny prlor
agreernents between you and Google in relation to the Services.

20.3 You agree that Google may provide you with not¡ces,
lncluding those regarding changes to the ierms, by email, regular
mail, or postings on the Services.

20.4 You agree that if Google does not exercise or enforce any
legal right or remedy which is contained in the Terms (or which
Google has the benefit of under any applicable law), tÈis will not
be taken to be a formal waiver of Googl'e,s rights and that those
rights or remedies will still be available to Goógle.

20.5 lf any court of law, having the jurisdiction to decide on this
malter, rules that any provision of these Terms is invalid, then that
provision will be removed from the Terms without affecting the rest
of the Terms. Ths remaining provlsions of the Terms will óntinue
to be valid and enforceable.

20.6 You acknowledge and agree that each member of the group
of companies of which Google is the parent shall be third paîy '

beneflclaries to the Terms and that such other companies'shál be
entitled to.directly enforce, and rely upon, an¡¿ provision of the
Terms which confers a benefit on (or rights ¡ri tavor of) them.
Other than this, no other person oi comþany shall be ihirO party
beneficiaries to the Terms.

20.7 The Terms, and your relationsh¡p with Google under the
Terms, shall be governed by the laws of the Stale of California
without regard to its conflict of laws provisions. you and Google
agree to submit to the excrusive jurisdiction of the courts rocaled
within the county of Santa Clara, California to resolve any legal
matter arising from the Terms. Notwithstanding this, youägrõe
that Google shall stiil be ailowed to appty for lnjunctiúe remäd¡es
(or an equivalent type of urgent legat'rblief) in ány Jurlsdiction.

April16,200Z

@200T Google - Home - AÞsÚ_qsqsle - privasy poticy - Ier¡rs_ptsecvce
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AdWords Advertising poticies

Search for AdWords policies

Example: pop-ups or tademarks

Policy Home

Please review all the policies described in these pages and
make sure that your ads, site, ke¡rords, and account
comply.

Some of our advertislng policies vary based
on the region you're advertising ín añd the
type of ad you create.

* Use the navigation bar on the left:

1. Select your targeted location and
preferred language using the drop_
down menu- lf the location you,re
targeting is not shown, please select
'All other locations.'

2. Select your ad type usíng the drop-
oown menu.

3. Vlew the policies that apply to your
ads.

The ultimate.goal of the Google AdWords program is your
success, and we believe that providing a greai user
experience is the first step towards your success. Our
advertising pollcies will help you meet this goat and ensure
the effectiveness of your AdWords advertísing.

As. an or¡erarching rule, all AdWords advertising should
follow the same fundamental principtes. Ads shäutd:

o Clearly and accurately represent your site.
o Emphasize the uniquo benefits oiyour product or

servíce.

Our p-olicies will help you achieve these goals and ensure
the effectiveness of your AdWords adveñising.

We.reserve. 
-the 

right to disapprove any ad for any reason
and to modifo or amend our policies ai any time. Format
requirements are also subjecl to change. Þlease note that
the decisions we make concerning advertising in no way
affect the search results we delivei.

Targeted Location:
Select a location

Select your ad type:
Text ads

Editorlal & Format >

Content >r

Link >

Vletü 3ll_.pel¡s¡Ë_D

Douþle Servinq

AdWord s lern5__&. _Qsnditloxs

lnvalic!__Cjcks

Advedicusirchi¡c
Google Privacy Policy

Google Advertisinq Cookies

YouTube: Ads Content policy

YouTube: Ads Specs and policies

Ysir@
Requirements for third-oarty ad
serving

http://adwords-google.con/support/bin/static.py?page=guidelines.cs&hl:en
8/lr/2008
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t*cg[r
AdWords Help Center

AdWords Advertisíng policies

Search for AdWords
Policies

Policy Home > Text ads > Editorial & Format

Editorial & Format Policies

The Editorial & Format Guidelines below will help you create
effective ad.s to meet your advertising goals. To ruh your ads on
Google,and/or our growing aO netwoit<ìf sites and products, you
must adhere to these guidelines. Application of our policies wil
always involve an element of discretion and we reserve the right to
reject or approve any ads.

These.guidetines typ¡cally apply to the ad text - namely to the first
three llnes of your ad. For specifìc guidelines on the dísplay URL
field, please refer to the LinX policies.

Accurate Ad Text

Accurately represent your product or seryice.

Your ads and keywords rnust d¡recfly relate to the content on the
landing page for your ad. When useis see your ad, they should be
able to understand what kind of product, service, or other content
they will lnd on your site. Products or services promoted in your
ad must be reflected on your landing page; ads can be
disapproved if a promoted product ¡õ not-oifered or available for
sale as promised.

As a basic rule, use clear, descriptive, and specific ad content that
highlights the differentiating characteristics of your producuservice.
Y9., ?n distinguish your ad by including yourtompany name, line
of business, or by highlighting one speciR-c product. f fou offei- à 

-
rocar servtce or product, you might want to indicate your location in
your ad.

Example:
lf your alterations busíness only services New york, you might
incl.ude 'New York'in your ad text, mention your comþany's-
particular specialty (such as'experts In reweaving finä gãrments'),
and link to a page that dísplays this service.

Capitalization

Use standard capitalization

Example: pop-ups or trademarks

Help

Targeted Location;
Select a location

Select your ad type:
Textads :-

Editorial & Format >>

Accurate Ad Text
CapitalizatÍon

Chaltlcler.Lunrts

Comoetltive Claíms

Gramrnar & Spelling

lnplle! Aff¡llatis!.

Inaporopriate Languagg

Priceg. Discounts. & Free

9ffers
Propel$A¡¡es
Punctuation & Symbols

Repetition

Suoerlatives

Target Specifi e Keywords

Trademarks

Unacceptable Phrases

Content >>

Link >

View all policies >

Dogble Seeri¡g

AdVV_ords_IeE4s e çsndllses
InvalidClicks
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.D_o¡'t use excessive capitalization such as 'FREE,or
'GOOGLE ADWORDS.i
You can choose whelher or not to capítalize the first letter of
eac! w9,r! in your ad. Capitalizat¡on ót the first fetter of each
word within your disptay URL is also permitted. 

-

Advertising in China

Gooqle Prívacy Policy

Google Advertising Cookies

YouTube: Ads Content policy

YouTube: Ads Specs and

Pslcþs
YouTube: Contest platform

Rules

Requírements for third-pqrtv ad
serving

Character Limits

Stay within the ad character limits.

Your intended headlíne, text, and URL must fit within the limits
below and not be cut off. pfease teep tneie äà-text tímits in mlndwhen planning your ads:

¡ Ad titles are limited to ZS characters.
o The two description lines and display URL are tímited to 35

characters each.
o Languages.using double-byte characters (such as Chinese,

Japanese, Korean, Hebrew, and Arabiclcan have 12
characters in the tífle, 1Z characlers for Lach line of ãd text,
and 35 characters for the disptay URL (only single-byte' 
characters are altowed i" th" ¡Ëpt"t uäL n"ro).

Note that if you run out of characters, the display URL field cannotbe used as another line of ad text. Simiørty, fiãin¡rO line must fitcompletely within the character lirnit and cáñnot lead into the
display URL with phrases such as'See tnis sifã:l

Competitive Claims

Support competitive claims.

GoooleAdWords
Effective CPC Advertising.
Fast Results Within your
Budget!
AdWords.Google.com

Necessary
capitalization for the
acronym,'CPC.'

Acceptable
capitalization in
display URL.

Google AdWordq
EFFECTIVE CPC
Advertisíng.
Fast results within your
budget NOW!
AdWoTds.GOOGLE.COM

Excessive
capitallzatlon of
'EFFECTIVE'and
,NOW.'

Excessive
capltalization of
'GOOGLE.COM'in
dlsplay URL.

http://adwords'google-com/support/bin/static.py?page=guidelines.cs&topic:g271&subtopi... glll/200g
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Competitive claims are statements implying that your
producUservice is better than a competitor,s. lf your ad text
contains-competitive language regarding other companies, specific
support for this claim must be displayed on the landing page'for
your AdWords ad.

You can offer support for your claim in a variety of ways such as a
chart or table that compares the features and/ór priceé of your
product versus your @mpetitor's product or a competitive analysis
discussing why your product is superior.

For example, ad text that states 'Belter than AdWords,would be
considered a competiüve claim and would require support on the
webslte. lf the landing page includes a competitive anäysis of the
advertlsed servíce versus AdWords, this claim would be
acceptable and the ad could be approved.

Grammar & gpelli¡g

Use correct grammar and spelling-

¡ Your ad text must be in togical sentence or phrase form.
This lncludes using grammatically correct spaclng between
words and around punctuation.

o Ads must contain correct spelling. The only exceptions are
commonly misspelled words or spelling variations that the
majority of users would recognize and understand.

Correct Ad Gorrect
because:

Google AdWords Ads
Advertising at affordable costs
Msit & then see if right for youl
adwords.google.com

Ad uses
appropriate
spaclng,
grammar, and
symbols.

lncorrect Ad lncorrect
because:

GoogleAdWordsAds
Advertising at affordible costs.
Sea how our prices works for
you!
adwords.google.com

Ad is missing
spaces in title.

Mísspelled word:
'affordable'is
shown as
'affordible'

Wrong word:
'Sea'is used
instead of 'See'

Inconect
gfammar: wrong
verb tense in the
phrase'prices

http://adwords.google.con/support/bin/static.py?page:guidelines.cs&topic=9271&subtopi... g/lllz11g
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lmplied Affiliation

Dont imply inaccurate affiliation or partnershlp.

r Your ads may not imply an affiliation, partnership, or any
special relatíonship with Gbogle_ Ads and sites cannot 

-

conta¡n language that is likely to cause confusion as to the
association between Google's services gnd your services.

Examples of inaccurate affiliatíon:
'Google special offer!'
'Recommended by Google'
Sponsored Google site'

Revièw our list of trademarked G_ooqle terms and logos and
the rules regarding their use.

e Your ads also may not imply an affìliation with any publisher
or publisher's website in the Google Network.

Example of inaccurate afíiliation:
'Special offer from this website!'

Inappropriate Lan guage

Don't use inappropriate language,

Your ad (including your display URL) cannot contain offensive or
inappropriate language. This also applies to misspellings or other
variations of inappropriate language.

Prices, Discounts, & free Offers

Support advertised pr¡ces, disiounts, and free
offers.

lf your ad includes a price, special discount, or 'free'
offer, it must be clearly and accurately displayed on
your webs¡te within 1-2 clicks of your ad,s landing page.

Prices in your ad text must be accurate. prices can also
gpply to bulk purchases. For free offers, it is acceptable
if the user can infer that the product is indeed free,
even ¡f the word 'free' does not appear along with that
product or serv¡ce.

http://adwords'google.com/support/bin/static.py?page=guidelines.cs& topiæ9271&subtopi... glll/ZAO1
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Web,'the site must display third party verificatíon of the
claim. A Forbes Magazine sealindicating this site
received a 'best of the web' award would be
acceptable, and the ad would then comply with this
policy.

T_a¡ge! rqpg.g_if iç K9¡41,v_9¡d s

Target relevant and specific keywords.

Use specific ke¡nrvords that accurately reflect your
products, services, or the site you're promoting.

lf you offer a location-specific product or service, you
might consider using keywords that reflect your
location.

Example:
A New York apartment rental agency would not be
allowed to run on only the overly general keyword
'rentals.'The agency should instead use keywords
such as'New York rental agency'or'find Ny
apartments.'

Trademarks

Adhere to our trademark policies.

Google recognizes the importance of trademarks. As a
courtesy to trademark owners, we have created
trademark complaint procedures with respect to use of
trademarked terms in Google AdWords campaigns or
in domain names participating in our AdSense fór
Domains program.

Trademarks are territorial and appty only to certain
goods or services of the trademark owner. Therefore,
different parties can own the same mark in different
countries or different industries. Accordingly, in
processing complaints, Google wilf ask the trademark
owner for information regarding where the mark is valid
and for what goods or seryices.

Trademark Gomplaints
As a provider of space for advertisements, Google is
not in a position to arbitrate trademark disputes

http://adwords-google.com/supporlbin/static.py?page=guidelines.cs&ropic=9271&subtopi... glll/Z0Og
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between advertisers and trademark owners. As stated
in our Terms and Conditions, advertisers are
responsible for the keywords and ad text that they
choose to use. Accordingly, Google encourages
trademark owners to resolve their disputes direcily with
the advertiser, particufarly because the advertiseimay
also be using your trademark on similar ads in other
prog]t|ms.

However, Google takes allegations of trademark
infringement very seriously and, as a courtesy, we,re
happy to investigate matters raised by trademark
owners. You are not required to be a Google AdWords
advertiser in order to send a complaint.

lf you have concerns about the use of your trademark
in AdWords ads:
. File aJrademark complaint in the__U.S.. Canada. U.K..
and lreland.
'Eile a trademark complaint outside the U.S.. Canada.
U.K.. and lreland.

lf you have concems about the use of your trademark
in a parked domain name:
. File an AdSense for eomains trademark complaint.

Once Google receives all of the requíred information
from the trademark owner, the claim wíll be
investigated, and appropriate action will be taken.

Pl ea se nofe.' Such trademark investigations wil t only
affect ads served on or by Google. ¡n me case of añ
AdSense for Domains trademark complaínt, an
investigation will affect only the domain names of sites
in our AdSense for Domains program. Additionaily,
Google's trademark policy does ñot apply to searöh
results, only to sponsored links. For trademark
concerns about websites that appear in Google search
results, the trademark owner should contact ihe site
owner directly.

Authorization to Use Trademarks in your Ad
Campaign
lf we have received and processed a complaint for a
trademark, advertisers seeking to use the mark in the
countries and industry of the trademark owner will have
their keywords andior ad text disapproved. For ads
targeting the U.S. and Canada, the use of the
trademark in ad text wifl be disapproved; outside the

http://adwords-google.com/support/bin/static.py?page:guidelines.cs&topic=9271 &subtopi... gllIl100g
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U.S. and Canada, use of the trademark may be
disapproved as a keyword or in ad text or bôth,
depending on the request of the trademark owner.

lf an advertiser has been restricted from using a
trademark and disagrees with the owne/s asõertion of
exclusive rights or believes he has a right to use the
mark, we encourttge the advertiser to ðontact the
trademark owner directly and request permission to
use the trademark. Only if the trademark owner
provides Google with an authorization willthe
advertiser be able to use the trademark in his ad
campaign. Please note that the trademark owner may
change or rescind the authorization at any time.

U nacce ptaþl g Ph.¡qpg_g

Don't use unacceptable phrases.

Avoid cafl-to-action phrases such as'click here,that
could apply to any ad, regardfess of content. This
íncludes phrases in the third line of your ad that lead
into your display URL, such as 'seethis site:'.

This type of generic phrase has been found to add litile
value to your ad's message. The limited text space
should be used for concise, informative language that
sets you apart from your competition.

Correct Ad Gorrect
because:

Target your Ads w/AdWords
Create an AdWords account today!
Visít Google.com to learn more.
adwords.google.com

Uses unique
call-to-action
phrases.

3rd line is
independent
from display
URL

lncorrect Ad Incorrect
because:

Gooole AdWords
For an account - click here
To learn more, just visil us at:
adwords.google.com

Unacceptable
phrase:'click
here'

3rd line
continues into
the display

http://adwords.google'com/supporlbin/static.py?page:guidelines.cs&topic:9271&subtopi... glll/200g
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Scam_s/Phishino for Personal

Information

Sexual & Adult Content

Þolicitation of Fundq

Temolate Sites for Ad Networks

Tobacco and Cigarettes

Traffic Devices

Weapons

Webmaster Guidelines Molations

Link >

Vlew alt pollcies >r

Double Serving

AdWords.Jerms & Conditions

Invalid Clicks

Advertising in China

Google Privacv Policy

s sssle-Advedtsrnsleek!€s
YouTube: Ads Content Poliql
Youïube: Ads Specs and policies

YouTube: Conte-st Platform Rules

Requirements for third-party ad
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cannot be promoted in ad text or be the purpose of
y^our site (occupying a significant portion of your site).r Advertisements for beer may target countries where'
such ads comply with local regulations. However,
beerads may not target the United Statôs, U.S.
territories (American Samoa, Guam, puerto Rico and
the U.S. Vhgin lslands), tndia, pakistan, Sri Lanka,
Thailand, and Malaysia.

¡ Advertisements for champagne and wine are allowed
ever¡uhere that such advertisemenls comply with
local regulations.

¡ Since we consider beer, wine, and champagne to be
products intended for the sale and consumplion by
adults, ads promoting these products wlll be given a
Non-FamilySafe status.

o Please note that some jurisdictions may enforce any
of these additional regulations:

- require government permits for the
advertisement of alcoholic beverages,
- prohibit advertisements for beverages
with a certain level of alcohol content,
- and/or require certain disclaimers in
advertisements for alcohol beverages.

It is the advertiser's responsibility to comply with alt
local laws.

Anabolic Steroids

Don't promote anabolic steroids.

Advertising is not permitted for anabolic steroids, muscle_
enhancing stacks and cycles, bodybuilding steroid
supplements, and related content, irrespeõtive of an
advertiseds cfaims of legality.

'Anti'and Violence

Dont promote violence or advocate aga¡nst a protected
grouP,

Ad text advocating aga¡nst any organization, person, or
group of people is not permitted.

Advertisements and associated websites may not promote
víolence or advocate against a protected groüp. A
protected group is distinguished by their:

o Race or ethnic orígin o Sexr Color . Age
o National origin ¡ Vèteran statusr Religion . Sexual
o Disability orientation/Gender

identity

http://adwords'google.com/supporlbir/static.py?page:guidelines.cs& topiæ9271&subtopi... glll/200g
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Bulk Ma¡keting

Don't promote bulk marketing products.

AdvertisÍng of bulk marketing products is not permitted if the
stated or ímplied use of the followíng products is unsolicited
spam:

¡ Email lists that are not opt-in
o Bulk email software
o Bulk messaging

Copyright

Don't promote copyrighted content wlthout permission.

Copyrights are important business assets in which the
copyright holder maintains exclusive rights. you must not
use AdWords to promote Ùre copyíng or distribution of
copyrighted content for which you don't have consent from
the copyright holder and which is not otherwise permitted by
law.

To learn more about how we handle copyright issues wilhin
the AdWords program, view the Digital Miltennium
Copyright Act and our (povright ølCV¡¡OjtSSCdgreg.

Gounterfeit Designer Goods

Don't advertise counterfelt designer goods.

Advertisingis.not permitted for products that are replicas or
imitations of designer goods. A replica good contaiñs the
trademarked name or logo of a designer brand but is not
made by that brand.

Data Entry Affillates

Don't advertise for data entry affiliate programs.

Advertising is not permitted for the promotion of data entry
afüliate programs. This includes ads directing users to sites
that promote the creation/data entry of moreãds that direct
users to the same site.

There are no exceptions to this policy, which is intended to
protect both adverlisers and AdWords users.

Dialers

http://adwords. l&subtopi... 8/ll/2008
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Dont promote dialer-related products.

A diafer is a program that will cut your chosen internet
connection and establish a new connection to a premium
rate number. In order to protect our users and maintain the
quality of advertising we display, we don't allow ads and
s¡tes that require or solicit the use of a dlaler program.

Ur¡gS_nrld_.9lç$LPsgphernatg_... .

Dont promote drugs and drug paraphernalia.

Advertising is not permitted for the promotion of drugs and
drug paraphemalia. This includes drug accessories, illegal
drugs, and herbal drugs such as salvia and magic
mushrooms.

qGplC

Don't promote e-gold or related products.

Advertising is not permitted for e-gold and egold related
content. This includes, but is not limited to, e.gold
exchange, egold investment, and egold accounts.

Endangered Species

Don't promote products obtaíned from endangered or
threatened species.

Advertising is not permitted for products obtained from
endangered or threatened species. This includes, but is not
limited to, the sale of products derived from elephants,
sharks, tigers, whales, rhinoceroses, or dolphins.

[q[e Q99um9¡t9

Don't promote fake documents-

Advertising is not permitted for the promotíon of false
documents such as fake lDs, passports, social security
cards, ímmigration papers, diplomas, and noble titles.

Don't promote fireworks or pyrotechnic devlces.

Advertising is not permitted for the promotion of fireworks
and pyrotechnic devices.

hftp://adwords.google.com/supporlbin/static.py?page=guidelines.cs&topic=9271&subtopi... glll/20Og
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canbling

Dont promote onllne gambling or related sites.

Advertising is not permitted for the promotion of ontine
casinos and gambling activities.

Thls includes, but is not timited to, the following:

, sports books
o lotteries
o bingo
. poker
o s¡tes that prwidq tips, odds, and handicappingr sofh¡vare facilitating online casinos anO gãñOtfng. gambling tutoring online
o gamblíng related eBooks
r 'play for fun'gambting or,casino games of skill

including sites where the primary purpose is'play for
fun'gambling

o affiliate sites with the primary purpose of driving
traffc to online gambling sites

Hrç!!rs.pno 9rgçhiqg

Don't promote hackíng and cracklng sites.

Advertising is not permitted for the promotion of hacking or
cracking and tools that a¡d in copyright infringement. Fol
exampfe, we do not permit:

o Sites that provide instructíons or equlpment to
illegally access or tamper with software, servers, or
websites

o Sites or products that enable iltegal access of cell
phones and other communications or content
delivery systems/devices

o Mod chips, such as devices that unlock copyright
protection

o Products that descramble cable and satellite sígnals
in order to get free cable services

¡ Copíed or backed-up version of software, CDs, or
DVDs not íntended for personal use

o Products or seryices that circumvent digltal rights
management technologies or technical protection
measures for copyrighted works

Inflatíng Ad Clicks or tmpressions

Don't promote inflating ad clicks or impressions.

Advertising is not permitted for the promoüon of inflating
clicks or impressions on ads, such as pay-to-ctick, pay_io_

http://adwords.google.con/supporlbir¡/static.py?page=guidelines.cs&topiæ9271&t¡btopi... gllllZ0Og
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PharmacyChecker approved when targeting the U.S. or
Canada.

lf you meet the above requirements and want to get started,
review Google's online pharmacy qualification orocess.

Online pharmacy in the UK

Google AdWords requires online pharmacy websites
targetlng ads to the United Kingdom to target ads only to
the UK and to be registered with the Royal pharmaceutical
Society of Great Britain (RPSGB). These ads will not be
displayed in other countries, Additionally, ad campaigns for
online pharmacies and related services in the UKcañnot
promote prescription drugs.

Online pharmacy in the Republic of lreland

Google AdWords requires online pharmacy websítes
targeting a_ds to the Republic of lreland to target ads only to
the Republic of lreland and to be registered witn te
Pharmaceutical Society of lreland (pSt). These ads will not
be displayed in other countries. Addiflonally, ad campaigns
for online pharmacies and related servjceyin the Rebub-lic
of lreland cannot promote prescription drugs.

Online pharmacy in Australia

Google AdWords requires online pharmacy websites
targeting ads to Australia to target ads only to Australia and
to be registered with the Pharmacy Guild of Australia.
These ads will not be displayed in other countries.
Additionally, ad campaigns for online pharmacies and
related services in Australia cannot promote prescription
drugs-

Prostitution

Don't promote prostitution.

Advertising is not permitted for the promotion of prostitution.

Scams/P þ is_h ! n g fgf P gt_qp¡e!_ 
! 
qformarion

Dont use phishing or other scamming tactics.

Advertisingìs not permltted for sites collecting sensitive
personal information or money with fake forms, false daims,
or unaulhorized use of Google Trademarks. Examples of
personal information include email addresses, user names¡
passwords, and/or payment information. ln addíticin,
advertising is not permitted for.run your car on water'
programs or content.

http://adwords.google.com/support/bin/static.py?page=guidelines.cs&topic=9271&subtopi... gllI/Z0Og
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Qg+qetl.Adult Content

Sexual & adult content is restricted.

Advertising is not pernitted for lhe promotion of child
pomography, any sexually suggestive content involving
children, or other non-consensual sexual materiat. Weãlso
do not permit ads promoting teen pomography or other
pomography that describes models who might be underage.

Examples include, but are not lÍmited to, advertisements for
'leen.xxx', 'teel pom', and 'school girl, pornography. please
note that Google does not altow this content regardless of
whether or not a site complies with governmeniregulations
on this kind of advertising.

While approvable adult-related ads can show in some
countries, certain counlries such as Germany, China,
Korea, and India will not show any ads categbrizeA as 'Adull
Sexual Contenf such as ads with any pornographíc content_
There may be other effects of familv siatus on how your ads
are served.

Solicitation of Funds

The solicitation of funds is restricted.

lf the solicitation of funds is promoted in ad text or occupies
a.signlficantportion of your site, the ad,s landing page
should.clearly-dlsplay tax-exempt status such aË'SOì1c¡S¡
status in the United States, and should state whether the 

-

donations are tax{educfible in full or in part. Other
countriês need to have an equivalent status (must be a
registered charity or not-for-profit organlzation).

However, for the solicitation of polltical donations, the ad's
fanding page must clearly state that the donations are not
tax-deductible.

Template Sites for Ad Networks

Don't promote template sites for ad networks such as
AdSense.

Advertising is not permitted for the promotion of template
sites for ad networks. This includes products and services
that create templale or pre-generated websites solely
intended to profit from ads.

Tobacco and Cigarettes

Don't promote tobacco and cigarettes.

http://adwords.google.com/supporíbin/static.py?pagæguidelines.cs& topíc:9271&subtopi... glll1ZOO1
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Advertising is not permitted for the promotion of tobacco or
tobacco-related products, including cigarettes, cigars,
tobacco pipes, and rolling papers.

rreffic DçyicS-q

Don't promote illegal traffic devices.

Advertising is not permitted for the prornoflon of radar
jammers, license plate covers, traffic signal changers, and
related products.

ln addition, advertising is not permitted for the promotion of
radar detectors in Germany, France, Belgium, Luxemburg,
Poland, or Switzerland.

Weapons

The promotion of weapons is restricted.

Advertising is not permitted for the promotion of certain
weapons, suct¡ as firearms, firearm components,
ammunition, balisongs (switchblades), butterfly knives, and
brass knuckles.

Webmaster Guidetines Violations

Don't promote unacceptable webmaster techniques.

Advertising is not permitted for the promotion of cloaking,
keyword stuffing, search engine spamming, and doorway
pages. These unacceptable techniques and services are
described in the Google Webrnaster Guidelines. Ads and
sites promoting such techniques will be disapproved.

We also recommend that you comply with lhe rest of the
Google Webmaster Guidelines which suggest best
practices for web development.

t92P08 Google
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Affiliate URLs

Affiliate Policy

We do not allow data entry affìliates to use AdWords
advertising, but all other affilíates may participate in the
AdWords program. However, we monitor and don't allow the
following:

¡ Redirect URLs:Ads that contain URLs that
automatically redirect to the parent company.

r Brídge Pages: Ads for web pages that act as an
intermediary, whose sole purpose is to l¡nk or redirect
traffic to the parent company.

o Framing: Ads for web pages that replicate the look
and feel of a parent site. Your site should not miror
(be similar or nearly identical in appearance to) your
parent company's or any other advertiser's site.

lf you're an affiliate and are paid to send trgffic to another
site or a distributor, the company you're promoting may also
require you to comply with their own terms and conditions.

Please note that we'll display only one ad per search query
for advertisers sharing the same top-tevel domain in the
display URL. Leam more aboul when affiliate ads show.

Back Button

Your site must allow a browser's 'Back'button to work-

Línks to your website must allow users to enter and exit the
landing page easily. Once reaching your site, a user must
be able to retum to the page where they found and cticked
on your ad by clicking once on their Intemet browse/s
'Back'button-

Destination URL

Destination URL must work.

The destination URL is the webpage users will visit when
they click on your ad.

Gn{rgfie- 
Adwords Herp center

AdWords Advertising Policies

Search for AdWords Policies
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Text ads

Editorial & Format >

Content >>

Llnk >

Affiliate URLs

Back Button

Destination URL

Display URL

Landíng Page and Site Quality

Guidefínes

Poo-Uos

Site Securitlt

Software Princioles

Webmaster Guidelines

View all pollsies.¿

Double Serving

AdWords Terms & Conditíons

Invalid Clicks

Advertising in China

Google Privacy Policy

Google Advertising Cookies

YouIuþel Ads-caoleo!_Peliay

YouTube: Ads Specs and Policies

YouTube; Contest Platform Rules

Requlrements for third-oarl¡ ad
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o Your destination URL must work properly.
¡ The landing page for your ad cannot-be ùnder

construction. We require your destination URL to link
to an actual web page with content relevant to your
ad. When your site is under construction or down for
mainlenance, you must pause your ad group(s).

o Your destination URL must link to a working wébsfte
and cannot llnk to an email address or a filè. This
includes an image, audio, video, or document file that
requires an additional program or application to open
or run.

r Always check your spelling and symbols to make
sure you entered the correct URL for the page you
want users to visit.

Display URL

Display URL must be accurate.

. Your display URL must accurately reflect the URL of
the website you're advertising. lt ihould match the
domain of your landing page so that users will know
which site they'll be taken to when they click on your
ad.

¡ The display URL field cannot be used as another line
of ad text.

r Your display URL must include the domain' e_xtension, for example: .com, .net, or .org-r lf your actual destination URL link is too i'ong to use
as your display URL, use a shortened versiõn (such
as your homepage) that meets the character limit tor
this field.
Example:
Destination URL:
http ://www.Travelin gDog. neUtoys.html
Display URL: www.Travelin gDóg.net

lendinq Fas.e- end silg Qqalily Guidelines
Landing Page and Site euatity GuiOennêö

As part of our commitment to making AdWords as effective
an advertísing program as posslble, we've outlined some
site-building guidelines to better serve our users,
advertisers, and publishers. We've found that when our
advertisers' sites reflect these guldelines, two important
things happen:

o The money you spend on AdWords ads will be more
likely to tum into paying customers-r Users develop a trust in the positive experience
provided after clicking on AdWords ads (and this
tums in to addilional targeted leads for you).

Furtherm.ore, following our site guidelines will help improve
your landing page quality score. As a component of ybur
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removal from Google search resufts andlor a poor AdWords
QuaJity Sçqre. Pay close attention to the euaiiÇ Guidetines'
section which outllnes sorne of the ilticit practicés that may
affect your Quality Score.

Additionally, sites that are misleading, malicious, or that
provide a negative user experience may be disapproved or
may have a low enough euality Score to reduce'or even
stop delivery of your ads. See our Webmaster Guidelines
Violations policy.

@2008 Google
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t**gfle
Privacy Center

Privacy Policy

Last modified: August 7,2008

At Google we recognizgthat privacy is important. This Privacy Policy applies to all of the products-
services and websileq offered by Google Inc. or its subsidiaries or affiliated companies except
DoubleClick (DoublçClick Privacy PolicJ) and Posrini (PsslurlaJasy Jp!þy); collectively, Google's
"services". In addition, where more detailed information is needed to explain our privacy practiceq we
post supplementary privacy notices to describe how particular services process personal information.
These notices can be found in the Gg_oglç P¡i_riaey-._ee_gler.

Google adheres to the US Safe Harbor Privacy Principles of Notice, Choice, Onward Transfer, Security,
Ilata Integnqr, Access and Enforcement, and is registered with the U.S. Deparhnegt of Commerce'-$
Safe Harbor Prograrn.

If you have any questions about this Privacy Policy, please feel free to ç_o_ntaçL¡tg through our website or
write to us at
Privacy Matters
c/o Google Inc.
I 600 Amphitheatre Parkway
Mountain View, Califomia, 94043
USA

Information we collect and how we use it

We offer a number of services that do not require you to register for an account or provide any personal
information to us, such as Google Search. In order to proviãe our full range of services, .we mãy collect
the following types of information:

. Information you provide - When you sign up for a Google Account or other Google service or
promotion that requires registration, we ask you for personal information (such as your name,
email address and an account password). For certain services, such as our advertising programs,
we also request credit card or other payment account information which we maintain in eñcrypt"O
form on secure seryers. trVe may combine the information you submit under your account with
information from other Google services or third parties in order to provide you with a better
experience and to improve the quality of our services. For certain sèrvices, we may give you the
opportunity to opt out of combining such information.

. Cookies - When you visit Google, we send one or more cookies - a small file containing a string
of characters - to your computer ttrat uniquely identifies your browser. We use cookies to i*prou"
the quality ofour service by storing user preferences and tracking user hends, such as how people
search. Google also uses cookies in its advertising services to heþ advertisers and pubtisheis
serve and manage ads across the web. We may set a cookie in your browser when you visit a
website and view or click on an ad supported by Google's advertising services.

. Log inforrnation - When you acce.ss Google services, our servers automatically record

htþ ://www. google. com/privacypolicy.html 8lfit2008



Case 3:08-cv-03888-Sl Document 1 Filed 08/1412008 Page 67 of 75

Privacy Policy - Google Priva\ -enter Page? of5

information that your browser sends whenever you visit a website. These server logg may include
information such as^your web requesÇ Internet Protocol address, browser type, broìvse. í*guug",
the date and time of your request and one or more cookies that may uniquáy identifi your
browser.

I Use¡ communications - When you send ernail or other communications to Google, we may
retain those communications in order to process your inquiries, respond to your requests anã
improve our services

¡ AffÌliated sites - We offer some of our services in connection with other web sites. personal
information that you provide to those sites may be sent to Google in order to deliver the service.'We process such information in accordance with this Privacy foficy. The affiliated sites may have
different privacy practices and we encourage you to read their privácy policies.. Links - Google may present links in a formaf Urat enables us tõ keepnack of whether these links
have been followed. We use this information to improve the quality of our search technology,
customized content and advertising. For more information abõut ünks and redirected URL;. 

-

please see our FAQs.
. Other sites - This Privacy Policy applies to Google services only. We do not exercise control

over the sites displayed as search results or links from within our various services. These other
sites may place their own cookies or other files on your computer, collect data or solicit personal
information from you.

Google only processes personal information for the purposes described in this Privacy Policy and/or the
supplementary privacy notices for specific services. ln áddition to the above, such purposes include:

. Providing our services to users, including the display of customized content and advertising;. Auditing, researchand analysis in order to maintain, protect and improve our services;
o Ensuring the technical functioning of our ne¡vork; and. Developing nev/ services.

You can find more information about how we process personal information by referring to the
supplementary privacy notices for particular services.

Google processes personal information on our servers in the United States of America and in other
countries. In some cases, we process personal information on a server outside your own country. We
may process personal information to provide our own services. In some cases, we may process personal
information on behalf of and according to the insfuctions of a third party, su;h as our aavertising
partners.

Choices for personal information

When you sign up for a particular service that requires registration, we ask you to provide personal
information' If we use this information in a manner differènt than ihe purpor" for wfrictr it was collected,
then we will ask for your consent prior to such use.

If we proposeto use personal information for any purposes other than those described in this Privacy
Policy and/or in the specific service privacy notices, we will offler you an efflective way to opt out of the
use of personal information for those other purposes. We will not collect or use sensitiïe information for
purposes other than those described in this Privacy Policy and/or in the supplementary r"ruið" p.iuu"y
notices, unless we have obtained your prior consent.

Most browsers are initially set up to accept cookies, but you can reset your browser to refi.¡se alt cookies

http ://www. goo gle. com/privacypolicy.html 8/11t2008
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or to indicate when a cookie is being sent. However, som€ Google features and services may not
function properly if your cookies are disabled

You may choose to qpt out qf google's Ad Serving cookieq on the Goog!.e_SStten[¡gLw_ojt at any time
by using DoubleClick's cookie opt-out.

You can decline to submit personal information to any of our sewices, in which case Google may not be
able to provide those serwices to you.

Information shâring

9-o9gt: only shares personal information with other companies or individuals outside of Google in the
following limited circumstances:

. We have your consent. We require opt-in consent for the sharing of any sensitive personal
information.

' We provide such information to our subsidiaries, affiliated companies or other trusted businesses
or persons for the purpose of processing personal information on our behalf, We require that these
parties agree to process such information based on our instructions and in complianõe with this
Privacy Policy 1{ gy gther appropriate confidentiality and securityrnea.ut"s.

' We have a good faith belief that access, usg preservation or disclosure of such information is
reasonably necessary to (a) satisff any applicable law, regulation, Iegal process or enforceable
governmental request, (b) enforce applicable Terms of Service, incluOing investigation of
potential violations thereof, (c) detect, prevent, or otherwise address fraud, security or technical
issues, or (d) protect against imminent harm to the rights, property or safeiy of Goãgle, its users or
the public as required or permitted by law.

If-Google becomes involved in a merger, acquisition, or any form of sale of some or all of its assets, we
will provide notice before personal information is transferråd and becomes subject to a different privacy
policy.

We may share with third parties certain pieces of aggrcgatgd*non*grsa4alinforma_tjg¡¡, such as the
number of users who searched for a particular term, 

-forixampt", 
or tto* *uny ur"nËti"tø on u

particular advertisement. such information does not identiff you individually.

Please contact us at the address below for any additional questions about the management or use of
personal data.

Information security

We take appropriate security measures to protect against unauthorized access to or unauthorized
alteration, disclosure or destruction of datã. These include internal reviews of our data collection,
storage and processing practices and security measures, as well as physical security measures to guard
against unauthorized acc€ss to systems where we store personal data.

[e res$claccess to personal information to Google employees, conkactors and agents who need to
know that information in order to operate, develop or imþrwe our services. Theseindividuals are bound
by confidentiality obligations and may be subjectto discipline, including termination and criminal
prosecufion, if they fail to meet these obligations.

http ://www. google. com/privacypolicy. htrnl 811U2008
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General Information

Although we'd llke to accommodate ail the requests we receive from users
who want to add a touch of Googte to their sitðs, we are passíonate about
protecting the reputation of our brand as an objectlve anà fair prov¡oãior
search results. That means we have to turn down many requests because
sites imply that-Go.og]e is endorsing them or is otherwiðe afîil¡ate¿ w¡th them.
r ne same applies if Google's trademarks, logos, web pages, screen shots, or
other distinctive features ('Google Brand Feãtures" or'"Biand Features') aie
associated with objectionable material, as determined by Google.

As.a resurt, we require thar you have Google's explicit written permission
before using any Googre Brand Features.Íhese brand Featui"" 

""n 
bu

used only-pursuant to 
-these.Guidelines, our Terrns and conditiong, ànd for

the- speciflc purposes for which Google has given h"u" 
"written agreement with Googte that õpecificaìly adäresses how y'ou-mãy use

Its.Brand Features, you don't need to'9o througn Ûre appiovái-proðui, ii"r"
unless you want to do something othei than wñat has bäen autno¿eã in:'-
your existing agreement- otherwlse, the only time you can use Brand
Features without advance written permission is íf there ¡s clear ãnã eioress
language on our website staring that you 

"rn 
usà itã.e erãÁã Ëil;ä;

without first obtaining permission, suih as is the case with our search boxes.

when you use any of our Brand Features, you rnust arways fo[ow the Rutes
for P.roper usage incruded in these Gu¡oeiines. In addlflon, eooqþ mäv
provide you with wrrtten requirements as to the size, typefácã, õiói",lno
other graphic characteristics of the Googre Brand Feátüres. dwe frãiaou
Ip:"J9.qr*ments to you at the time of-our approval, you must implement
tnem Þe10re using our Brand Features. lf we provide these requirements toyou after we initially gave our permission, yoú must implemeni tnem wiitrin a
commercially reasonable timeframe.

Approval Process

To requesl aqproval, complete the permission Request Form, and send it to
us with the information specified in the rõrm. ntÛrõîsùrGìmirv tãié"pon¿
wíthin 10 business days, we cannot guarantee that,-and vou 

"ãå'iui" 
-

uooge Hrand Features until we have expressly granted you approval.

The approval to use Google Brand Features is limited to the information
fgyig!-d_¡! 

your request. tf your anticipated use changes, before or after,
. r:oogÍe grants approval, you must update your request accordingly.

Please note that we can only gíve you permission to use the Googre Brand
Features' we.ðannot give yóu perñission to use any brand featuräs 

- -
belonging to third parties.

C*Clg[e- Gooste Permissions

Hsme

About Gooqle

Google Permissions
I Gufdelines
- Request Form
- Brand Terms
- Promotion

Reláted Linrs
Press Center
.As¡laellts

Guidelines for Third party use of Google Brand Features

Use of Googfe Brand Features

Trademark Basics
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r Donl dlsplay a Google Brand Feature in any manner that implies a
relationship or affìliation with, sponsorship, or endorsement by Google,
or that can be reasonably interpreted to suggest editorial conient has
been authored by, or represents the views ói opinions of Google or
Google personnel.

o Don't display a Google Brand Feature on any web site that contains or
displays adult content, promotes gambling, involves the sale of
tobacco or alcohol to persons under tweniy-one years of äge, or
othenruise violates applicable law.

o Don't display a Google Brand Feature in a manner that is in Googre,s
sole oplnion misleading, unfair, defamatory, lnfringlng, tibelous,
disparaging, obscene or otherwise objectiónable io õoogle.

c Don't display a Google Brand Feature on a site that violates any law or
regulation.

r Don't frame or minor any Google page (including the page that
gppears in response to a click on the Google logo or Goõgle search
box).

¡ Don't íncorporate Google Brand Features into your own product name,
service names, trademarks, logos, or company names.r Doir't copy or imitate Googre's trade dress, inc{uding the rook and feel
of Google web desígn properties or Google brand pãckaging,
dlstfnctive color combinations, typography, graphii designs,-product
icons, or imagery associated wiitr doogte

r Don't adopt marks, logos, slogans, or designs that are confusingly
similar to our Brand Features.

r Don't register Google trademarks as second-level domain names.r Don't use Google trademarks in a way that suggests a common,
descriptive, or generic meaning.

. Trademark rights vary from country to country. sorne countries have
severe criminal and civil penalties for improper use of the registration
symbol. Therefore, don't use the regístration symbol (@) in cõuntries
where the mark has not been registered.

lf there is any.question about usage, requests for clarification or permission
may be submítted through the process ouflined at:
http :/fuiww-google.com/permissíons/.

Google Trademarks and Suggested Accepted Generic
Terms

The following are some of the trademarks own'ed by Google Inc. and the
suggested generic terms for those trademarks.

r AdSensefr advertising service
o AdSense ForContentru program
¡ AdSense For Domainsfr program
r AdSense For Printru program
¡ AdSense For SearchrM program
¡ AdWordsw advertising service
¡ AdWords Authorized Resellersfr program
o AdWords Editorw campaign management application
c AndroidrM mobile technotogy platform
. BloggerrM web publishing service
o Broadcast Yourselfru service

htþ :/iwww.google. com/permissions/guidelines.html 8/rr/2008
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e CitizentuberM channel
o Claim Your ContentrM content monitoring tool
o Closed Log Availsw tool
o DalvikrM virtual machine
o DmarcrM advertising service
. Dodgeballru social networking service
o Feedburneril services
o FeedflarerM service
o Gmailfr webmail service
. Goog 411 ru service
o Googleil search or search engine
r Google Ad Manager For Advertisersm service
. Google Adsensew advertising program
r Google Advertis¡ng Professionalsfr program
o Google AdwordsrM advertising program
r Google AlertsrM email update servíce
o Google Analyticsil web analytlcs seryice
r Google Answersru research service
o Google App Engineru platform
r Google Apps* service
o Google Audio Adsn service
e Google Baseru online database
. Google BlogrM weblog
r Google Blog Searchru service
r Google Book Searchil serylce
o Google Calendarru calendaring service
r Google Catalogsil catalog search
r Googfe Chart Apiru product
r Google CheckoutrM payment and billing service
r Google Codew open source developer site
¡ Google Code SearchrM search engine
o Google ComputerM feature

. r Google Content Networkru service
. Google Co-Opn platform
o Google Custom Searchil servlce
r Google Custom Search Enginom service
o Google Dashboard Widgetsil soft¡vare
o Google Data Apiru protocol
r Google DesktoprM searching softurare
o Google Desktop Searchw search tool
e Google DiaryrM product
. Google DirectoryrM web directory
r Google Docsru program
o Google Earthil mapping service
r Google Enterpriseru products
o Google Extensionsil for Firefox softvvare
o Googfe Financeru financial information service
r Google Foundationil non-profit organization
r Google Friend(S) ru newsletter
r Google Gadget AdsrM technology

htç ://www. google. com/permissions/guidelines.htrnl 8n1t2008
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o Google Gadget Centerru web page
r Google Gadgetsm technology
o Google Gearsil open source browser
. Google Glossaryw glossary service
o Google Grantsw progrE¡m

. Google Groupsru usernet discussion forums

. Google Healthm þrogram
r Google lmage Searchil service
o Googfe Labsil research division
o Google Mailfr webrnail service
o Google Mapsfr mapping service
r Google Marsil mapping service
o Google Message Discoveryru email product
r Google Message EncryptionrM email product
o Google Message FllteringrM email product
. Google Message Securityru email product
r Google Minlfr hardware
o Google MobilerM wireless service
o Google Mobile AdsrM service
r Google Mobile UpdalerrM application
¡ Google Music Searchil seryice
¡ Google Music TrendsrM serylce
r Google NewsrM news service
r Google News Alertsn service
¡ Google Notebookn tool
r Google PackrM software download service
. Google Page CreatorrM tool
. Google Patent SearchrM service
e Google Personàlized Searchru service
r Google Print Adsw advertising program
¡ Google Product Searchil price comparison service
o Google ProfilesrM
o Google Readeril feed reader
r Google Ride FinderrM taxi service
. Google Safe Browsingm api
o Google SafesearchrM filtering

' Google ScholarrM scholarly texts search
r Google Search Appliancerm hardware
. Google Setsm set prediction service
o Google Sidebarru software
. Google Site Searchfr service
o Google Sitemapsw service
o Google Sitesr'[ web application
r Google Skyru program
o Google Smsm mobile messaging service
o Google StorerM online store
o Google Suggestru suggestion service
r Google TalkrM instant messaging service
r Google Toolbarm search bar
r Googfe Transilru trip planning service

http://www. googl e. com/permissions/guidel ines.html 8/1 r/2008
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r Google Translatem translation service
. Google TrendsrM tool
r Google TV AdsrM advertising program
o Google Updaterm application
r Google US Govemment Searchil service
o Google Videoil video search
i Google VoicerM communications service
. Google Web Acceleratorw software
o Google Web AlertsrM service
o Google Web Searchru features
r Google Web Securityw for Enterprise product
o Google Web Toolkitfr open source Java softpare development

framework
r Google Webmaster CenhalrM tanding page
o Google Websíte OptimizerrM tool
r Google Zeitgeistfr report
o Google Ul-ttlllUUrM product
r Google flf1rM product
o Google nnr:lrM product
e Google üLìnrM product
r Google Lr-tJrM feature
o Google.OrgrM non-profit foundation
. Googlel:ìl:ltll J LJDtlfl LirM product
r Google t:t.;rM serv¡ce
o Google t,ttlLillrM product
¡ Grandcentralru communications service
r iGoogleru personalized homepage
r I'm Feeling LuckyrM search service
¡ Jaikufr service
o JogarM online community
o Keyholeru mapping service
o Knoln project or website
o Listen Inil feature
o Maestrom audio systems
e Measure Mapru web analytics service
r One Number...For LiferM service
r Open Handset Alliancem business alliance
r OpensocialN developer api
o Orkutru online community
¡ Pagerankru algorithm
r PanoramiorM photo-sharing community
r Picasam photo organizlng software
o Postinim email sotutions
o Recharge ltrM Google.org caÍ program
r Ríngshareru feature
r SketchuprM sketching software
o Songnowru channel
o Trendalyzerw software
r Universal Searchfr vision
o UrchinrM web analytics service

Page ó of7
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. Youtubeil user{enerated content website
¡ Youtube Screening RoomrM program
. ZngkurM service
o ÜUtrM product
o ül-'ln product
o tjLllJlJrM product
o ulJUtlülJil feature
o l.ltlLlUw product
¡ O[Jüüil service
¡ UUUEIUOru product
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